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[NojaBaTa Ha MHTEPHETOT BO NOYETOKOT Ha 90-TnTe roanHm

0[] MUHATNOT BEK NPean3BMKa TEKTOHCKN NOTPECK U
noMecTyBakba Ha MeAMyMCKaTa ClLeHa 1 Ha MeanyMCKUOT
na3ap. [nobanHarta mpexa, ocobeHo Bo cBojata Web 2.0 ¢pasa,
a BO COAEjCTBO CO APYrnTe AUruTanHu nnatdopMum, OCBEH LITO
ro pasbu MOHOMNOMOT BP3 M3BECTYBAHETO U MHDOPMUMPAHETO
Ha jJaBHOCTA Ha TPAAULMOHANHUTE MeonyMn, ro pasdu u
HWUBHMOT MOHOMOJT BP3 TPOLLEHETO Ha pPeKNamMHuTe bylieTh Ha

ornacysavuTe.

aKko yoenoT Ha gurnTanHuTe nnathopMm BO peKiam-
HWUTE KOJTauM BO LIEINOT CBET Ce 3rosieMyBa, BUAIMBO e
[eKa NHTepHeT CTpaHuTe LWTO ce 3aHumaBaarT co ,hard
news" HOBMHAPCTBO — pa3bpaHo KaKo M3BECTyBahse
Ha jaBHOCTA 3a Mpallaba 04 Hej3MH MHTEPEC —KaKo U
HUBHWUTE KOMErn Bo TpaauLMOHanHMTe ocobeHo nedva-
TEHUTe MeAuyMK, ce coouvyBaaT co nNpobaemMun nosp3a-
HW CO OAPXKIIMBOCTA.

www.mdc.org.mk

MaKkenOoHunja nopagm CrnieT Ha OKOJIHOCTU [O0XKMBea
BUCTUHCKM ByM BO obnacTta Ha MHbOPMaATUBHUTE Me-
OnyMKn WTo objaByBaaT UCKAYYMBO HA MHTEPHET M He
Ce eKCTeH3Mja Ha NOCTOjHU TpaaMLUMOHaNHN — pagmno-
ONDY3HM MNK neyateHn meguymu. VIHGopmaTueHuTE
MeoMyMn LWTO o6jaByBaaT WCKYYMBO Ha WHTepHeT
Ce COO0YyBaaT Co yLWTe noroseMm Npobnemm co oapx-
NIVBOCTA, 3aToa LWTO APXKaBaTa Ce ylwTe He r'v cfean



rnobanHuTe TPeHAOBM Ha 3abp3aH pacT Ha yaenot
Ha OMMMTaNHWOT [OMEH BO PeKNaMHUOT Konay. Bp3
HEMOXXHOCTa fa ce obe3benn oOpXKIMBOCT M Pa3Boj
B/INjAaT yLUTe HEKOJIKY MPUYMHM KOU NOLETaNHO Ke
06paboTMMe NoAoLHa BO OBOj TEKCT.

Bo MakepnoHuja, NpBM Ha WUHTEpPHeT bea nedateHuTe
MeanyMn 3a Kou Toj belle NpupoaeH NpocTop 3a -
perbe, NMpK LUTO HAYMHOT Ha TpeTuparbe Ha TeMuUTe U
Ha MeaAMyMOT rnasBHo 6elle HenpomeHeT. [TpBuTe K3-
BOPHO OHMajH MHPOPMATMBHU MEONYMU N CAjTOBMU Ce
nojaBnja Hekamde BO BTopaTa nonoBuHa Ha 2000-Te
rognHu (MM NpeTxodea HEKOMKY ,3a6aBHM" CajTOBU BO
COMCTBEHOCT Ha MHMOPMATUYKN U TeNleKOMYHUKaUn-
CKM KOMNaHmm).

o 3aTBOpareTo Ha TeneBm3uja Al m Ha KanuTan-
HO MoBp3aHUTe OHeBHW BecHuun Bpeme”, ,LLUnuy" un
.Koxa e pe", ronem 6poj HOBMHapW ocTaHaa 6e3 pa-
60Ta M MOXKHOCTA NMOHaTaMy Aa NPoAoXKaT Aa Cce 3a-
HMMaBaaT CO HOBWHAPCTBO ja NPOHaja0a Ha WHTep-
HeT. Bo ycnoBuM Ha pacTeyku TpeHn Ha aBTOPUTAPHO
BNageerbe BO MakedoHMja, co HeratuBeH edeKT Bp3
cnobopnaTta Ha MeaMyMUTE U M3pasyBareTo 1M 6eaman-
Ky Le/I0CHa KOHTpOJfla Ha BnacTa BP3 ypeayBaykuTe
NONIUTUKN Ha TPAAMLMOHANHUTE MEOUYMU, MHTepHe-
TOT € eMHCTBHMOT NPoCTOp Koj obe3benyBa niypanu-
3aM 1 cnobopa Bo MHGOPMUMpaHLETO.

LleHTapoT 3a pa3Boj Ha MeanyMu, Bo paMkuTe Ha [1po-
rpamata Ha YCAW[ 3a 3ajakHyBarbe Ha HE3aBUCHMU-
Te MeauMymunm BO MakenoHuja, [MpoeKT 3a 04roBOPHMU
MeoMyMn U 33aKOHOLAaBHWM pedopMM BO MedMyMCKa-
Ta cdepa, Bo TekoT Ha 2014/2015 roamHa, cnposene
[porpaMa 3a TexHWYKa NoMow 3a MHHOPMATUBHUTE
WUHTEPHET-CTPaHMLYM 1 NOPTanu.

Llenta Ha nporpamaTa 6elle fa ce TecTMpaaTt HEKOJKY
OnNuUMKN Ha anTepHaTUBHM U HOBM M3BOPY Ha GUHAHCUN
HagBop o nponakbaTta Ha baHepw. TakeaTa uen bewe
n3bpaHa nopaan HOBUTE TPEHOOBM BO MHAYCTpWjaTa
Ha ornacyBakbe KOW M [OoHece nojaBaTa Ha MHTepHe-
TOT M 6p3MOT Pa3B0j Ha OrflacyBareT0 Ha AUrUTaNHUTE
nnatbopMu BO Koe AOMUHMPAAT rofemMmnTe TeXHooLW-
KM KOMNaHum — npebapyBayn, CoLnjanHm Mpexm n me-

anyMu.

Ha jaBHMOT nosuk, objaBeH Bo jyHn 2014 roomHa, ce
npujaeuja BKynHo 20 WMHTEPHET CTpaHWuWM K nopTa-
nu. O, HWB, CTPYYHOTO XXMPW 04 NETMUHA €CKNepTH U
npakTuyapun Bo 061acTa Ha ornacyBakbeTO Ha UHTEpP-
HeT n3bpa geceT MHGOPMATMBHM MOPTaIN KO M3BEC-
TyBaaT 3a AHEBHUTE NOSIUTUYKM N EKOHOMCKM HacTaHu
1 cocToj61 BO MakenoHuja.

Mako jaBHMOT MOBMK MocodyBalle AeKa KaHauaaTuTe
MOXaT [la NpeAsioXaT cBoja MAEja 3a TecTMparbe, CamMo
HEKOJIKY Of, AeceTTe KaHAMOATH Ce jaBMnja CO COMCTBEH
npennor. [pyruTe noptanu TecTupaa uaeun Kou bea
pa3BuMeHn Bo copaboTka co LleHTapoT 3a pa3Boj Ha Me-

OVyMU.

OBOj OOKYMEHT COOpPXW Mpernen Ha cuTyauujaTa u
TPEHA0BUTE BO AMTUTANIHOTO OrlacyBare BO CBETOT U

KaJ HaC, KaKo 1 pe3ynTatn o4 nporpamMata 3a TEXHNYKaA
MOMOLL.

[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa
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COCTOJBU U TPEHOOBA

1.1 HOBUHAPCTBOTO N KOMEPLUWUJAJIHOTO OINTACYBAHE

NHbOpMMpareTo M HOBMHAPCTBOTO OTCEKOrall bune
cybBeHUMoHnpaHu gejHocTn'. MpuToa, 360p0T CYOBEHLMN He

ro pasbupame caMo Kako AprKaBHa MOMOLL OJHOCHO APXKaBHM
cybBEHUMMN, TYKY KaKO CEeKOj BM, MOMOLL KOj nomMara aa ce
NOCTUIHE MUHMUMANHAaTa OAPXIMBOCT HAa 0OBaa aKTUBHOCT —
OVMHAHCUCKM MHjeKUMN 0 CONCTBEHULUMTE, [OHATOPCKM Napw,
nTH. MNpuToa, cybBEHLMOHMPAHETO € 0CODEHO 3HaYajHO Nopaau
y/aoraTta Koja MHOOPMMPaHETO HA jaBHOCTA ja MMa BO Pa3BOjoT
Ha OEMOKPATCKMTE ONLITECTBa.

[pvMepy Ha CONCTBEHUUM 1N M3[AaBaYM KOW MM OLPXKYBaaT CBOWTE M3aHW]ja U Me-
OVYMU 3apafyv ONWTECTBEH MPECTUXK UM MOAUTUYKO BIMjaHWE UMa HWU3 LenaTa
ncTopuja Ha Megmymute. TakBa cocTojba MMame M Bo MakemoHuja. PeknamHuoT
KOSlay e MHOrY MaJj M HajroNeMuoT Oen of MeauMyMuTe BOOMLUTO He MOXKaT Oa ce
M30p>KyBaaT CaMOCTOjHO.

1 MMoBeke Ha oBaa TemMa MoXeTe Aa HajaeTe Bo u3BewTajoT ,Post-Industrial Journalism: Adapting to the Present”
Ha Toy ueHTapoT 3a aurmtanHo HosmHapcTeo (Tow Center for Digital Journalism) og CALL, focTaneH Ha
http://towcenter.org/research/post-industrial-journalism-adapting-to-the-present-2/#section-2-institutions
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HoBMHAPCTBOTO M WM3BECTYBareTO Ce
CKanW aKTMBHOCTM LWITO PEeTKO, caMu 3a
cebe, ce NMpMBMEYHM 33 orfacysadnTe.
Hekon aBTopu cMeTaaT AeKka Megnymu-
Te ce 3aHMMaBaaT co ABe Ae/IOBHM aK-
TUBHOCTW — ,6U3HKC Ha BecTn” (business
of news) un ,6U3HMC Ha peknamuparse”
(advertising business). Mpu Toa, og BTO-
paTa aKTMBHOCT, O PeKIaMmpar-eTo/
a[BepTaj3MHIOT, ce o4yeKyBa Aa ro du-
HaHCMPa HOBMHAPCKOTO MHOPMMPaHbE.

1.2 PACNPEOEJIBA
HA PEKJIAMHUOT KOJ1AY

[mobanHaTta Mpexka, ocobeHo Bo cBojaTa Web 2.0 dasa,
a BO COAEJCTBO CO ApYruTe AUrnuTanHu nnatbopmu, oc-
BEH WTO ro pa3by MOHOMOMOT BP3 M3BECTYBAHETO U
NHOOPMUPAHETO Ha jaBHOCTA Ha TPaAWLUMOHaNHWTE
MeavyMu, ro pasbu 1M HWBHWMOT MOHOMON BP3 Tpolle-
FHETO Ha pekJlaMHuTe ByLIeTV Ha ornacyBaduTe.

[MmobanHo, BMONMB € TPEHOOT Ha 3rofleMyBakbe Ha
yOenoT Ha OUruTanHuUTe U OHNajH nnatdopmuTe BO
pacnpenenbaTa Ha peknamHMOT Konad. [ypu 1 camo
noBpLUEH npernen Ha roguwHute maeewTtam ,Coc-
Toj6ata Ha nHdopMmaTuBHUTE Meauymu” (State of the
News Media) Ha ,[jy ueHTapoT 3a yHanpenOyBakse Ha
HOBWHAPCTBOTO? 33 NOCNEOHMNBE OECETUHA MOANHN, T0
MOTBPAYBa TOj PacT Ha MHTEPeCOT Ha ornacyBaynTe 3a
OUrMTanHuTe MeanMyMcKku nnatdopmu.

Bo Benunka bputaHuja, HaumoHanHaTta Acounjaunja 3a
ornacysarse (Advertising Association®) npoekTupatue

2 Bupaw Ha Beb-apgpeca http://www.pewresearch.org/

3 Buaw Ha Beb-apgpeca http://www.adassoc.org.uk

ﬂ
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CO OMNMACYBAHETO HA UHTEPHET

AOMUHUPAAT NOJIEMUTE
TEXHOJIOLUKU KOMNAHUM,
NMPEBAPYBAYKUTE UHTEPHET

CTPAHUUN U COLUNJANTHUTE MPEXXH

U MEOUYMM.

[eKa 3a NpB NaT BO CBETOT, AUTUTaNHUTE NAaTPopMM
Ke ydecTByBaaT co uenun 50 oTcTo BO pacnpenenbata
Ha HaUMOHAIHWMOT PeKsaMeH KoJslad, edHaKoB Ha cuTe
octaHat nnatoopmu (TB, neuar, ,out-of-home”, pa-
O1o n KuHo). Cnopen nocnenHuoT nssewTaj ,CocToj-
6aTa Ha MHPopMaTUBHUTE Meanymn” 3a 2014 roonHa,
noaroteeH of .McTpaxkyBaukumoT ueHTap Mjy" (Pew
Research Center) n dokycupaH Ha CALl, yonenot Ha aun-
FMTaNIHOTO OrflacyBakbe BO BKYMHMOT peKaMeH Konay
n3Hecysan 28%, nopacT of TP NPOLIEHTU CropeneHo
co npeTxogHaTa, 2013 rogmHa.

4 [octaneH Ha http://www.journalism.org/2015/04/29/state-of-the-
news-media-2015/
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Co ornacyBakeTO Ha WHTEpHET OOMWHMpaaT rose-
MWUTE TEXHONOWKKM KOMMaHWW, npebapyBaykuTe WH-
TEPHET CTPaAHULUM U COLMjaNTHUTE MPEXN U MeanyMu.
N3BewTajoT State of the News Media 3a 2014 rogun-
Ha BeSM OeKa MeT rofieMy TEXHOMOLWKM KOMMNaHum —
Facebook, Google, Twitter, AOL 1 Yahoo koHTponupaaTt
noseke of nonosunHa (51%) o pekNaMHMOT Kofay BO
ourmutanHunot pomeH. Facebook n Google yyectByBaT

€O 24 1 14 OTCTO 04 AMTUTANHMOT PEKNaMeH Konau.

Mako yaenot Ha AuMrutanHute nnathopMu Bo pekiam-
HWUTE KOlaun BO LLENIMOT CBET Ce 3rosieMyBa, BUIASMBO €
[leKa MHTepHeT CTpaHuTe WTo ce 3aHMMaBaart co ,hard
news” HOBMHAPCTBO — pa3bpaHO KakKo M3BECTyBarse
Ha jaBHOCTa 3a Npallarba 0 Hej31H MHTepec, npeq ce,
o[ NOUTMKATa M EKOHOMM[aTa —, KaKo U HUBHUTE KO-
nern Bo TPAAMLUMOHANHNTe, 0cobeHo neyateHUTe Me-
OVYMU, ce coo4yBaaT co nNpobfemMu NOBP3aHK Co oAap-
JKSIMBOCTA.

Bo MakepoHuja, 3a pasnuka on pagnmoandysHute U

ne4vyaTeHnTe MmeanymMmmn, HMKOJ) He ce 3aHMMaBa CO CUC-
TEMATCKO Cleflerbe N Mepere Ha PeKIaMHMOT KoJlay

‘e

W HerosaTa pacnpepenta Mery pasnnyHu BUAOBU.M

onymn. OcobeHo He ce cneau 1 He ce Mepu cocTojba-
Ta Ha gUruTanHuTe NAathopMmun, BKIYYYBAjKM MO UH-
TEPHET 1 BO Hajaobap cfy4daj ce paboTh CO NPOLIEHKM
3aCHOBAHM Ha JIMYHOTO WMCKYCTBO Ha MPOLIEHYBaYoT.
Cnopep npoleHKkaTa WTo ja AobuBMe of efileH ecknepT
M NpaKTMYap Ha NofeTo Ha afBepTaj3nMHIroT Bo Make-
LOHWja, 0KOMy 3 OTCTO Of MapKETUHLIKMOT Koflay Ha
HALUMOHANMHO HMBO OOM HAa OUrUTaNHUTE nnathopmu,
BKIy4YnTenHo 1 nHtepHet. O Toj yaen, caMmo okony 3
OTCTO 04aT Kaj MobunHaTa TenedoHnja, a 0CTaToOKOT Ha
NHTEPHET.

Bo MakepnoHuja He ce Mepu HK1 y4ecTBOTO Ha coumjan-
HUTe MeanyMu, Kako wTo ce Facebook nnu Youtube, Bo
pacnpefenbata Ha pPekNaMHWOT KOay Ha MHTEpPHeT.
Cnopef, NPOUEHKNUTE, HUBHMOT yaen BO AUTUTaNHMOT
Konay e 3HavyaeH 1 U3HecyBa Haf 25, a Moxebu 1 Hag

’ .

30 oTcTo. ¢ | g




Cnepnejku ro nopacToT Ha KOPUCTEHE NAMETHN MOBUSI-
HU TenedoHn, TabneTn 1 Opyrn NPEeHOCHN ypean, jacHo
e [leKa BP3 MAHWTE TPEHO0BM ce NoBeke Ke BiujaaT U
mMobunHuTte nnatdopmn. Bo CAL yoenoTt Ha MOBUAHK-
Te TeXHOJI0TMM BO pacnpenenbaTta Ha AUrUTaNHWOT pe-
K/aMeH Komay NnocTojaHo pacTe, [0 HUBO o 6e3Manky
40 otcto Bo 2014 roguHa.

BAHEPUTE CE YLWUTE AOMUHUPAAT BO OBJIACTA HA ., AUCIJIEJ”
PEKJIAMUPAHETO, HO BUAEO PEKJIAMUTE CE NPUBJIXXYBAAT
HA BTOPOTO MECTO, AOAEKA RICH MEDIA PEKJIAMUTE U
CMOH30PCTBATA 3AOCTAHYBAAT. CE NPUMEHYBAAT U PA3HU
®OPMU HA NATIVE ADVERTISING, HO HE BO OJIEMA MEPA.

Bo MakenoHwja, HajroneMmnoT Aen of U3BecTyBareTO
Ha NpoBnaguHUTE MHGOPMATUBHM UHTEPHET CTPaHWU-
UM MOLWHEe HanurKyBa Ha native advertising cekako Bo
nonsa Ha Bnafejaykata napTuja.

NHTepHeTOT JOHece M HOBM MOXHOCTW 3a orjlacyBa-
yuTe 3a Cclefiere Ha OOHEeCYBarbeTO M HaBUKWUTE Ha
yuTaTenuTe U LenHUTe rpynu co uen nogobpo ga ru
HacoyaT peknamHuTe ByueTtn (targetted advertising).
Toa nocebHo 1M oArosapa Ha npebapyBaumTe 1 Ha Co-
unjanHuTe mpexkn. OTTamy, Bo Benunka bpuTtaHuja, 3a
2015 rogmHa, KOMMaHmjaTa 3a UCTpaXkyBakba Ha Nasa-
potT .CTpaTteuun aHanutnke” (Strategy Analytics)® npen-
BMAyBa ,OyMm” BO KaTeropujaTa ,NaateHn pe3yntati Ha
npebapyBarse”.

.fapamjan”, Bo cTtaTujaTa BO KOja WM3BECTyBa 3a Mpo-

5 T[pouuTaj noBeke Ha https://www.strategyanalytics.com/

eKUMNTE 33 TPOLIEHETO Ha pekNamHuTe byuetn 3a
2015 roguHa®, ro Hasemdysa npumepoT Ha 3ou Car (Zoe
Sugg), Koja nog npekapoT ,3o0ena” (Zoella)’” o6jasysa
BMOeo 61or co coBeTu 3a ybasmHa Ha YouTube. Hej3u-
HMOT BUOEO KaHan MMa npeky cegyM MUMOHW npeT-
nnatHuum. Npen cekoe BMOEO ce eMUTYBA KpaTKa BU-
neo pexknama. 3om nobmusa 55% on cekoja peknama, a
ocTaToKoT oam Kaj Google, conctBeHMKOT Ha YouTube.
Cnopen .[apauvjaH”, 0b6jaByBarbeTo Ha baHep BO BUAEO
6noroT Ha 3oena ymHu 20.000 GyHTM MeceyHo, a npo-
N3BOAUTENNTE HA KO3METUYKM NPON3BOM 3a NiacMaH
Ha npowusBog (product placement) Bo Buaeo 6norot
Tpeba ga nnatat okony 4000 dyHTL.

6 Buaw noseke Ha http://www.theguardian.com/media/2015/feb/18/
digital-advertising-spend-set-to-outstrip-all-other-forms

7 Bupeo kaHanoT Ha 30ena e gocTaneH Ha Be6-agpecaTa
https://www.youtube.com/user/zoella280390
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Bo ,6M3HUCOT cO BeCTK", TpaAMLUMOHANHNTE MeanyMu
N KNacuMyHWUTEe M3BECTYBa4KM Medmymu gobusaat ce
noronemMa KOHKypeHuMja of Mrpadm Kou noyHane BO
OPYr CerMeHT, a NoAoLHa ce npowmpuie 1 Ha Npoun3-
BOACTBO Ha HOBMHAPCKM COOPXKNHK. TToKpaj npumepu-
Te Ha rofleMuTe TeXHOSMOWKM KOMMaHMK1, KaKo LWTO ce
Google News nnu Yahoo News, 3HauajHuK ce 1 npume-
PUTE Ha CajTOBM KOW Mo4yHaa Kako 6roroeu (XapuHr-
ToH nocT, [Jpal penopT) 3a noToa Aa BOCMOCTasaT U
K/laCMYHW HOBMHAPCKM pedakumm. Tyka e 1 npumepoT
Ha cajToT 3a BupanHu Buaea ,bazdua” (Buzzfeed) Koj
YyCMNexoT Kaj ornacyBayuTe ro UCKOPUCTN 33 MHBECTU-
UMK 1 Wnpere Bo obnacTa Ha NPOM3BOACTBO Ha HO-
BMHAPCKM TEKCTOBW, YECTO MPUBEKYBAjKM MO3HATU U
MCKYCHW HOBWHAPW O TPAAMLMOHANHNTE MEANYMN.

On opyra ctpaHa, EBan CmuT (Evan Smith), nsspuiHnot

www.mdc.org.mk

ovpekTop Ha . Tekcac TpubjyH"®, egHa of ycnewHuTe
HOBWHAPCKM MPWMKA3HM Ha WHTEPHET, BO CBOETO WH-
TEPBjy 3a UHTEpHeT cTpaHaTa ,MoHnHaTa Ha BecTuTe”
(http://futureof.news)’ Benu geka cute ,HOBMHAPCKY
opraHM3aumm Ha uHTepHeT Tpeba MCTOBPEeMeHO [a
61aaT 1 TEXHONOWKM 0OpPraHn3aumnn... UM HeMa A0Nro
0a buaaT HUTY HOBMHAPCKKW opraHusaumn”. bes Buc-
TUHCKW NPUCTaN KOH HOBMTE TEXHONOMMW, peaakummTe
oTGpnaat HOBW 3HaYajHW MNojaBM BO HOBMHAPCTBOTO,
KaKo WWTO Ce HOBMHApPCTBOTO 3aCHOBAHO Ha nogaTtoun
(data journalism) unu mMoxkHocTUTE 3a BU3yenmM3aumja
Ha CBOWTE MPWKA3HM WAW Ha NoaaToLMTe NPeHeceHu
BO TMe NPUKa3HW.

MOBUAHNTE TEXHOOMMMN Y MOXKHOCTUTE LITO T T HYy-
0aT, 0cobeHo 3HaejKku ro pacToT Ha ynoTpebaTa Ha Mo-
6unHu ypean (nameTHn TenedoHn nnm TabneTn) Kako
OCHOBHO CPeCTBO 3a NpUcTan 4o MHTEPHET, ce noaen-
HaKBO 3HauyajHW. Pa3BMBaHETO Ha MOBUNHW anaunKa-
LMK 33 MoJIeCeH NpucTan Lo COOPKMHM, BKITYYMTENHO
n BecTuTe U MHGopMaummTe, Ke buae ce nosHavajHa
aKTMBHOCT KOja HeMa [a MoxKe fa buae UrHopmpaHa
o, MHGOPMATUBHUTE MHTEPHET CTPAHULMN.

Bo MakenoHKWja BeKe ro MMame cyyajoT CO HEKOJKY
KOMMaHUM KOW Ce 3aHMMaBaaT CO MporpaMuparse u
Pa3BOj Ha WMHTEPHET CTpaHWUMW, a KOM MMaaT v CBOW
nopTany M WHTEpPHET CajToBM co 3abaBHa WK cne-
uMjanmsnpaHa coapkuHa. llopTanuTe Ha TenekoMy-
HUKALUMCKUTE KOMMaHWK rNaBHO HyaaT MHbopMaumm
on 3abaBHa Npupoaa, a BecTuTe M cobmpaaT npeky
arperaunja. MobunHUTE TEXHONOMMK FNaBHO Ce 3amnoc-
TaBEHM 1 KaKO M3BOP Ha COAPXKMHM CO CONCTBEHM KPU-

TEPUYMM M MPaBUIa Ha HUBHOTO Macupare, U Kako

8 http://www.texastribune.org/

9 http://futureof.news/episodes/evan-smith/

11
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nnatbopMa 3a MOHEeTU3aLMja Ha COLOPIKUHUTE, CO Or-
nefn Ha GaKToT AeKa, cnopef NpoueHKUTe, caMo OKony
3 0TCTO oA, AOCTanHUTe peKkNaMHu ByleTtu, ce Tpowat
Ha MOBMIHUTE NnaThopmu.

Kako WTO Ke BMAMME MOAOLHa BO M3BELWITajoT, 0CO-
6eH npobnem e 1 HeJoCTUIOT Of, BHATPeLIHa TeXHUY-
Ka NoAOpLIKA Ha KBaNMOUKyBaHM Mporpamepu uu
Beb-neBenonepn Ko 6u Moxene 6p3o oa HanpasaT

ON3aJHEPCKN NHTEPBEHUWNW BO U3rNnenoT Ha CTpaHaTa
nnn ga BHeECAT HOBWU q)yHKLI,l/IOHaJ'IHOCTl/I.

1.3 HOBO BOIFATCTBO HA COAPXWHU

Bob Mapdung, HoBMHap n npodecop Ha ,BopToHoBa-
Ta nporpamMa 3a MOHWHAaTa Ha peKklaMupareTo” Ha
LLIkonaTa 3a HOBMHAPCTBO Ha YHMBEP3UTETOT Ha [leH-
CMNBaHKja, BO TEKCTOT CneumjanHo HanuwaH 3a benr-
PaOCcKMOT HepgenHuk ,Bpeme"'?, Benn geKa ,.xuseeme
BO 3/1aTHOTO Ao6a Ha M306MACTBO Ha coapuHu". Bo
YCNOBM KOra ... CEKOj MOXe fia buae n3nasay co MHOTY
Mafnn TPOLLOLM...” OrpOMHATa NOHYAa Ha COAPXKNHM ja
CrnylTa HMBHATA LEHa, a KOPUCHMLUTE 04YeKyBaaT Tue
na bupat becnnaTHW.

10 Llenunot TekcT co Hacnos ,byayKHOCT Meauja" npoumnTajTe ro Ha
MNHTEepHeT-cTpaHaTa Ha .Bpeme”, Bo 6pojoT o 17 centemepu 2015
roavHa, gocTaneH Ha Beb-agpeca http://www.vreme.com/cms/view.
php?id=1328015

ﬂ
[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa 1@")

EsaH CMmuT, BO MHTepBjy 3a ,MaHuMHaTa Ha BecTuTe”,
BENM [JeKa CO MojaBaTa Ha WMHTEPHETOT, MeaunymuTe
0 NMPOV3BOAUTENM Ha BECTU N MHOPMaLMN ce NpeT-
BOpMja BO MPOM3BOAUTENM Ha COAPXKWUHM. Pasznukara,
cnopen CMUT, e OrpoMHa — BeCcTMTe TpaaT HajMHOory
efleH Yac no ob6jaByBarLETO, @ COAPXKMHUTE MMaaT Mo-
LOJIT POK Ha Tpaerbe U KOPUCHULUTE UM NpucTanyBaaT
TOralw Kora Ke nocakaaT, NOAedHAKBO Ha MHTEPHET K
npeky MobUNHN ypeau.

MaKeOoHCK1Te oHNajH Meauymmn, ocobeHo mHdopma-
TUBHWTE MHTEPHET CTPaHMUM, QYHKUMOHMPaaT NpBeH-
CTBEHO 3a a Npomn3BedyBaaT BeCcTW. Toa ce JO/KM Ha
HeKoNKy GbaKTopu: NOBEKETO 04, HMB, 0COBEHO KPUTUNY-
KuUTe MeOuyMu, ce nojasmja no 3aTeopareeto Ha A1 TB
M CO Hea KamnuTaNHO MOBP3aHWUTE AHEBHW BECHULMW.
MonuTnuyKaTa KpM3a u BNaguHaTa 6e3manky LenocHa
KOHTpOJa BP3 TPaAMLMOHANHWUTE MEONYMU ja OTBOPM]a
notpebaTta of 06jeKTUBHO MHbOPMMpPaHLe Ha jaBHOCTA.
Taa 3afa4a No3HaTMTE HOBMHAPCKN MMUHA KOW Ofef-
Hal ce Hajaoa Ha WMHTEepHET ja npudaTtuja BO LENOCT,
co GOKyC Ha MHPOPMMPAHETO 33 AHEBHUTE HACTaHMU,
33 CMeTKa Ha MHTepPeCHUTe COOPXKMHU LUTO NPUBIEKY-
BaaT YMTaTENM U KOPUCHMUM, @ KOW nmoHaTamy bu Mo-
Kene Oa MM M NoHyaaT Ha ornacysaymnTe. 3a TakBuTe
COAPXKMHU — BMPaSIHO BUAEO, BECTM 0f, WOY-BU3HNCOT,
NUTH. - MeOUYMUTE Ha MHTEPHET NpMMapHO ce NoTnu-



XXUBEEME BO 3JIATHOTO JOBA HA
N306UJICTBO HA COAPXXUHU

606 Mapgung, HoBnHap 1 npodecop Ha LLikonaTta 3a HOBMHAPCTBO
Ha YHMBEP3UTETOT Ha leHcunBaHuja

paaT Ha CTPaHCKWM M3BOPU. HEKONKY MHTEpHeT cTpa-
HWUW, TaBHO OCHOBAHW 0Of HOBMHAPW KOW MPeTXoA-
Ho paboTene Ha TeneBu3uja, MMaaT n obeMHa BUAEO
npoAayKLUMja Ha BECTU, UHTEPBjya 1 AebaTHW nporpamu,
HO TakBaTa NpoayKLMja TEeLWKO ce MoHeT3npa 6es no-
KaneH BMOEO CepBUC KOj BM I ONCAy»KyBan MaKkeaoH-
CKNTE NHTEPHET CTPpaHuLM.

Bo cerawHaTa cuTyaumja BectuTe 3a OHEBHO-MOMAU-
TUUYKWUTE HacTaHW NpUBMEKyBaaT ronema nybnuka.
TakBaTa nybnmMKa He MOXe Oa ce MOHeTM3Mpa nopa-
O/ BNVjaHMeTo Koe BP3 Na3apoT M pacnpegenbarta Ha
PEeKTaMHMOT KOoJlay ro MMaaT LUeHTPUTE Ha NOoNUTUYKA
MOK, npef ce Bnapara.

Cnopepn bob Mapdung, KNy4HOTO Npallakke AeHec, BO
YyC/IOBM Ha nonfaBa Ha 6ecnfnaTHWU COAPXKUHU, € ...
Kako fa ce obe3benaT COAPXKMHM 33 KoM ModeAHaK-
BO Ke mnaTaT cuTe, ornacyBayunTe, JoHaTopute, npet-
nNNaTHUUMTE, AHOYHUTE 0DBP3HMUM 1 KOMEPLUWjaHM-
Te NMapTHepW, Npu WTO cuTe Tve BapaaT CBOj Oen of
BHUMaHWeTo".

0bnamTe Oa ce NocTaBM HEKAKOB BWA npeTniaTa 3a-

www.mdc.org.mk

Cera ce MoOKa)XyBaaT KaKO HeLOBOJIHMW.
Bo Hajoobap cnydyaj, HEeKOSIKY MCTpaXKy-
Batba CNPOBEAEHMN BO 3anadHnTe 3emjn,
NoKa)kyBaaT [eKa npetnnaTaTa y4yecT-
ByBa ao 10 oTcTo of npuxoamnTe. Hajuec-
TO HaBedyBaHaTa MPUYMHA € Toa LWTO
nybanKaTa Ha MHTEpPHeT e HaBWKHaTa
Ha 6ecnnaTHu MHPopmaunm. Kako pe-
3yNnTaT Ha Toa, nybamMKaTa Hajuyecto
KOPWUCTW CaMo OHWe CTaTUM Kou M3aaBa-
4OT 1M OTBOPWA 33 CNOBOOHO KOPUCTEHE OAHOCHO '
KOPMCTU KaKo ,MaMell” 3a YnTaTenunTe, 1 He Ce pellaBa
3a npeTnnara.

1.4 U3rPAOBA HA 3AEAHULIA

NHbopMaTMBHUTE CajTOBM C& MOYecTo ce pellaBaaT
33 KOPUCTEHE HA MOXHOCTUTE Ha ,KPaYACOPCUHI" ”
JKpayadaHanHr". MiHTepeceH e 1 npumMepoT Ha ,[de Ko-
pecnoHaeHT"!!, XxonaHAcKa MHbOpPMaTMBHA CTpaHMLa
KOja He nMpojaaBa peKkslaMeH NpPocTop, a OCHOBauuTe,
EpHcT-JaH MdayT n Pob BujHbepr, BenaT aeka He nna-
HWpaaT Aa ce obmaaT Aa 3apaboTaT npeKky nponarkba
Ha peknameH npocTop. .[e KopecnoHaeHT" nnaHupa
na ce dWMHaHcKpa o AoHauuu Bo GdopMa Ha YeHCTBO
(NpakTnyHo ce paboTv 3a eaeH BMA NpeTniaTta) 3a Ym-
TaTenn Kou cakaaT Aa dMHaHCMpPaaT MCTPaXKyBauKo,
aHANWUTUMYKO HOBMHAPCTBO LITO Ce 3aHWMaBa Co TeMMU
KOW YeCTO He Ce MHTePecHW 3a MeauymmuTe of rnas-
HaTa cTpyja. HMBHMTE nogaTouM NOKa)KyBaaT AeKa of
18.000 uneHoBM KOW MOMOrHane WHMUMjaTMBaTa [na

11 Beb6-anpecara Ha ,De Correspondent” e https://decorrespondent.nl/en
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cobepe 1.7 MUAMOHM JoNapu 3a Aa nodvHe co paboTa,
noseke og 11.000 Beke ro o6HOBMIE CBOETO Y/IEHCTBO.

Kako v BO cuTe Apyru ciyyau v BO ClyyauTe Ha .Kpa-
yobaHanHr" duHaHcuparee unu bHaparbe O0oHaLMu
ol uuTaTenuTe, o4 KJIY4YHO 3HAuyere e CO3[4aBarbeTo
nojanHa nybnvka v op>KyBakse Ha 3aefHuMLA Koja ro
NoAApXKyBa MeanyMmoT.

[porpaMaTta 3a TexHMYKa NOMOLL TecTMpalle 1 MOX-
HOCT 3a .KpayadbaHauHr" aktueHocTW. Of gocerawHm-
Te UCKyCTBa BO MakenoHuja, .KpayadaHAMHIOT" MOXKe
[a ycrnee, HO npepn cé 3a dMHaHCUparbe Ha HabaBka
Ha onuMNAWBMK, MaTepujanHu npeaMeTn. lanu ke 6uae
yCnewHo BO GUHAHCMPArLETO Ha MPOM3BOACTBO Ha
COAPXMHW, OCTaHyBa Aa ce BUaW.

Hekonky og HajycnewHuTe MHOOPMATUBHU CajTOBMU,
0COBGEHO OHME KOM Ce 3aHMMaBaaT CO MCTpaKyBau-
KO HOBMHAPCTBO, KaKo WTO ce ,Tekcac TpubjyH" mau
JMpollybnuka” Bo CALl, 3aBMCaT UCKIYYNBO Of AOHA-
UMW W TPAHTOBM Of, jaBHW UAW NPUBATHX doHAALMM,
KaKo 1 oA AoHaLUMM Ha rparaHuTe. , Tekcac TpnbjyH" Ha
CBOjaTa MHTEPHET CTpaHa AeTaNlHO MHPOoPMMpPa KONKY

o

L

N KaKBW O0oHauuy 0obnsa n3OaHneTo 1 0 KoW U3BOpK
poaraar.

Bo MaKe,D})HVIja, CTPaHCKMTE [0HATOpPV MMaT ce no-
ManKy GOHOOBM HAMEHETN 33 MeAMYMUTE, @ AOMALLHM
npMBaTHM MK jaBHM GOHA0BM MMa ManKy v raBHO ce
He[oCTanHu 3a MeduyMuTe.

y
lMporpaMaTta 3a TexHWYKa MOMOLI TECTUPALLIE MOX-

HOCT 3a copaboTKa Ha efHa NoKanHa MHPopPMaTUBHA
MHTEPHET CTpaHMLa CO JIoKanHaTa bu3HUC 3aedHMLa
1 CO NOKanHUTe HeBnaaunHm opranmnsaunn. Co 6U3HMC
3aefHuMLaTa naejaTa bele fa ce TeCTMpPaaT MOXKHOCT-
nTe 3a native advertising npoayKuunja Ha coaopXuHN,
a Co HeBJaAMHUTE OpraHmM3aumm ce Hanpasu obupg 3a
3ae[HMYKM HacTan npeg goHaTopuTe.

1.5 ATOMU3ALWUJIA HA NMYBJINKATA
U HA NPON3BOACTBOTO HA COAPXXUHU

NHTEpHETOT M ronemMaTa NnoHyaa Ha rnaBHO 6ecnnaTHu
COAPXMHW Npedmn3BnKaa aToMmsaumja Ha nybnmkara.
YuTaTenmTe Kou MMaa Ha pacnosiarakbe camo orpaHum-
yeH 6poj TPaaMLUMOHANHW MeanyMu, cera ce pacnpc-
HaTy Ha MmnnoHn URL-0BK BO moTparata no coapxu-
HW LTO UM Ce UHTepecHW. MNpnToa, TaKBUTE COAPIKUHMN
He ce ceKorall BeCcTM KaKo Mpou3BofL Ha Tpaauumo-
HaNHOTO HOBMHAPCTBO.

CuTe roBOpHMLM Ha paboTunHMLATa 3a BU3HMC Moae-
Y 33 MeOuyMmuTe BO HOBaTa AMIMTajiHa epa LWTo ce
opxa BO paMKM Ha oabenexyBareTo Ha CBeTCKMOT

[poeKT 3a 04roBOPHMU MeanMyMun 1N 3aKOHOAABHM pedopMM BO MegMyMcKaTa chepa

@



[0eH Ha cnobogarta Ha neyatoT 2015 rogmnHa’?, sBo Pura,
JleToHuMja, nocoynja AeKa 3a Oa ce ycnee, Mopa Aa ce
pasMmucnysa ,Ha ronemo”. [locebHO r1 cnomMHaa cepu-
03HUTE, roSieMK pedaKkLUnn, LWMPEHETo Ha WTo noBeKe
nnatdopMm co objaByBarbe Ha LWTO MOPA3HOBUIHM
COAPXMHW, HAMEHETM 33 NpUBEKYBare Ha Nybnnka-
Ta, a CO TOA M Ha OrnacyBayuTe, HO U 33 U3BECTyBatbe

Ha jaBHOCTa 3a AHEBHO-MOIUTUYKINTE U OPYTM HACTaHM
1 NojaBK 0, jaBeH UHTepec.

Bo MakepgoHuvja MMame atoMmMm3aumja Ha Npon3Boa-
CTBOTO Ha COOPXMHW. Ha MHTEpPHET rnasBHo ce pabo-
TW 3@ Manun penakumn, Co HEKOKY HOBMHApK O KOu
ce o4yeKyBa YHMBEp3asHOCT, 6e3 noTecHa creunjanu-
3auuja. TakBuTe MeanMyMn BOOBMYAEHO HEMAaAT HUTY
nuLe cneumjann3npaHo 3a MapKeTUHI M aaBepTaj3uHI,
a [onosHUTeNeH NpobneM ce v YecTUTe NepCcoHaHM
MPOMEHMN.

Bo MakefnoHuja, cMnHa no3numja Ha na3apoT MMaarT He-
KOJIKY BEB-CTpaHMLUM 3a arperaumja Ha COAP>KMHK, 0CO-
6eHo Ha BecTW. ArperatopuTe ro nNpoMeHuja HaumHoT
Ha Koj umTaTenuTe/KopucHUUMUTE v BapaaT u ymTaat

ja npouynTaart uenarta nHbopmaumja, 3a NOBTOPHO Aa ce
BpaTaT Ha arperatopoT. Co oBa ce HaMasnyBa BPeEMETO
BO Koe baHepuTe Ha ornacyBaynTe ce BUAMBY.

HeKonKky Mrpaym Ha MakeOOHCKWMOT nasap, UM ja oa-
3e00a Ha MeaMyMnTe MOXKHOCTa [Oa 3apaboTyBaaT of
objaByBarLe Manu orfaacu WTo TPagMLUUOHANHO npeT-
CTaByBalle 3HayaeH M3BOp Ha GUHAHCUM ocobeHo 3a
neyateHnte Meamymu. ocTojaT HEKOMKY creuunjanu-
3UPaHK CajTOBM KOM HydaT yCNyru Ha Manu ornacu —
Peknamab, Mazap3 — 1 BNe30T BO TOj CEKTOP € TEXKOK.
OcBeH WTO HamiakaaT 3a ManuTe ornacu, oBue OBe
CTPaHu NpPoJaBaaT v peKsiaMeH NpocTop, CO WTO NnpeT-
CTaByBaaT AOMOSIHUTENHA KOHKYPeHLM|a 3a MHDOopMa-
TUBHWTE NHTEPHET CTPaHMN.

Kpu3aTa Ha duMHaHCKparse BO ,OM3HNCOT Ha BECTU" U
NpUHyOyBa MHGOPMATMBHUTE MednyM (U nedaTeHuTe
M OHME Kou 06jaByBaaTt WUCKYUYMBO Ha MHTEPHET) Ha
onBep3ndurKaumnja Ha HUBHUTE NPUXOAHM IMHUN U HA

noTpra Nno HOBM N MHOBATUBHW peLlleHN)a.

ATPEFATOPUTE ro nNAPOMEHUJA HAYHUHOT HA KOJ
YATATEJIUTE/KOPUCHULIUTE 'K BAPAAT U YHATAAT BECTUTE.

BecTuTe. KopmcHuumMTe HamecTo Oa BHecat YPJ1 agpe-
Ca Ha M3BECTyBaYKM MeduyMm W oa npernenysaat LWTo
MeanyMOT 06jaBuU M KOW TEMM T MOKPWUBA, OAAT Ha ar-
peraTopuTe 1 Ha BECTUTE MM MPUCTanyBaaT TEMATCKNU,
B6UpajkM Ha KOj MM KOW of MOHyOeHUTe Mednymn Ke

12 MpouunTajTe noseke Ha http://www.unesco.org/new/en/world-press-
freedom-day

www.mdc.org.mk
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TEXHUYKA NMOMOLU HA
MHOOPMATUBHUTE

[MOPTAJIN BO
MAKEOOHUJA

LleHTapoT 3a pa3Boj Ha MeanyMu, BO paMKunTe

Ha lNporpamaTta Ha YCAW[, 3a 3ajakHyBarbe Ha
He3aBUCHUTE Meanymum Bo MakenoHuja, lNpoekT

33 OArOBOPHM MeanyMn 1 3aKOHOO4aBHW pedopmy
BO MeAnyMcKaTta cdepa, Bo TekoT Ha 2014/2015
roguHa, cnposefe lNporpama 3a TexHNYKa NOMOL 33
MHOOPMATUBHUTE MHTEPHET-CTPAHULL 1N MOPTanu.

LlenTta Ha nporpamaTta belle fa ce TeECTUPAAT HEKOSKY
OMNUMW Ha anTepHATUBHM 1N HOBM M3BOPK Ha GUHAHCKUK
HagBop o nponarkbaTta Ha baHepw. TakeaTa uen bewe
n3bpaHa nopaau HOBWUTE TPEHOOBM BO MHAOYCTpWjaTa
Ha ornacyBatbe KOW v foHece nojaBaTa Ha MHTepHe-
TOT 1 B6p3MOT Pa3Boj Ha OrfacyBareTO Ha AUTUTANHUTE
nnaTdopmMu BO KOe AOMUHMPAAT roSIeMUTE TEXHOMOLW-
KW KOMMNaHuu — npebapyBaydn, cCoumjanHmu Mpexu n me-
OVyMU.

Ha jaBHMOT noBuWK, objaseH BO jyHu 2014 roguHa, ce
npujaeuja BKynHo 20 MHTEpPHET CTpaHWUWM K nopTa-
nv. Of HUB, CTPYYHOTO XKMPK O NMeTMMHA ECKNEPTU 1
npaKTM4apu Bo 06/1acTa Ha OrflacyBakbeTo Ha UHTEpP-
HeT n3bpa geceT MHGOPMATMBHM NOPTaNIM KO M3BEC-
TyBaaT 3a OHEBHUTE NOUTUYKM N EKOHOMCKM HacTaHu
n cocTojbu Bo MakenoHuja.

Nako jaBHI/IOT MOBWK MocoYyBalle AeKa KaHanaaTtute

[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa



MOXKaT [a NpeasioXaT CBoja Uaeja 3a TeCcTUpakbe, CaMo
HEKOJKY 0, AeCeTTe KaHOMAAaTL Ce jaBKja Co COMNCTBEH
npennor. [pyruTe noptanu TecTupaa uaeun Kou bea
pa3BuMeHn Bo copaboTka co LleHTapoT 3a pa3Boj Ha Me-
ovymun. ViHnumjanHo belle npeaBuaeHoO TeCTUPaHeTo
Ha uoeuTe Oa Tpae Mery 4eTMpW W LWeCT Meceuu, Ho
paboTaTa Ha TepeH NOoKaXka AeKa 3a peanunsaumja Ha

CUTe aKTMBHOCTM — edyKauumja, nnaHuparbe, umne-
MeHTauuja, cnefere — ce NoTpebHu Npubnm>KHo 12

MeceLm.

Tabena:
[Npernen Ha nHdOPMaTVBHWUTE NOPTaNU
CO aNTEPHATUBHMUTE NMPUXOAHM IUHNM KOW i TeCTMPaa

Tetovasot.com

3paboTka Ha agpecap Ha Manu 1 cpeaHu NpeTnpurjatija n obesbenysadn Ha
YCAYr Ha LOMALLUHM NONPaBKyW 3a PernmoHoT Ha Monor

Mkd.mk

Pa3Boj Ha MobuNHa ananKkaunja co GoTo-BECTU Ha AeHOT 1 doTo-ranepun

Kumanovonews.com

CopaboTka co nokanHaTta bU3HWUC 3aeAHWLIA 1 FrParaHCKM opraHn3aLnmn Ha pa3soj U

NMpPOMOLMja Ha MPOEKTH

Portalb.mk Pa3Boj Ha cneumnjanmanpaHa Beb-cTpaHa 3a No34paBu M YECTUTKM CO HannaTa
Fokus.mk 34py>KeHa npofaxba co pa3Boj Ha TEMATCKMU COAPXKMHM LITO Ke COOABETCTYBaaT Ha
’ 3COPTMMAHOT Ha OHJ1ajH NMPO4AaBHMLATA
NovaTV.mk KpayodbyHAMHI" Kako n3Bop 3a GMHAHCUPAHbe HA UCTPAXKYBAYKM CTOPUM
Al K Pa3Boj Ha TemaTckn coap>KmMHM of obnacTa Ha KynTypaTa co BMAEeO NpoayKuuja BO
on.m
copaboTKa Cco NO3HATO COBMPANULLTE Ha JIOKasHaTa KyNTypHa cleHa
Telearaf.mk Pa3Boj Ha ayamo 1 BMAEO ,MOAKACTM" KaKo HOBM COAPXMHM 33 NPUBIIEKYBaHE Ha
grat. HOBM BWOOBM PEKIAMWN U OPYrN yCAyru
Globus.mk PasBoj Ha npeTnnara 3a cneunduyHm CoapXKMHM (01aBNHCKM NCTPaXyBarba,
us. .
aHanusu) n npogaxba Ha CoOPXMHM Ha OPYrv MednyMin 3@ HaTaMoLHO 06jaByBatbe
. Pa3Boj Ha TEMATCKM ,HbYCNETEPU” KaKO MOXKHOCT 3a NPUBJIEKYBaHsE HOBM
Plusinfo.mk

ornacyeauu

@ www.mdc.org.mk
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2.1 OETAJIEH NPEMNERQR
HA TECTUPAHUTE UAEU

Tetovasot.com e nHdopMaTMBHA MHTEPHET CTPaHMLA
Ha anbaHCKK ja3unK, m3gaHne Ha dupmata ,MacTep
KoMnjyTepc”, co ceguTe Bo TeToBo. Tetovasot.com ru
MOKPMBA rpafoT TeToBO M NOLWMPOKMOT permoH Ha o-
nor. Bo pegakunjaTta paboTaT TpM HOBUHAPMW.

Bo pamkuTe Ha nporpaMata 3a TexHWYKa MoMoL,
Tetovasot.com pasBuBalle naeja 3a OHMAjH agpecap
Ha Manu uM cpefHW NpeTnpujaTnja M CaMOCTOjHM 3a-
HaeTunn 1 0be3benyBaym Ha yCNyru 3a AOMaLlHK No-
npasku of TeToBO 1 pervoHoT Ha [lonor. AopecapoT e
[ocTaneH Ha agpecara http://biznes.tetovasot.com/.

Bo ocHoBa Ha naejata belle GaKTOT WTO BO PErMOHOT
Ha TeToBO 1 BO MOLIMPOKMOT pernoH Ha lMonor noctojat
6pojHMN NPON3BOAHM 1 TPFrOBCKMU Manun 1 cpedHu npet-
npvjatnja, OPMEHTMPAHM KOH JIOKaIHOTO HaceseHue,
KaKo M MOoHyOa Ha ycayru Ha AOMallHW NONpaBKK, Kou
TPaOMUMOHANHO MHOMY MasiKy Ce peKkniamMmnpaaT BO pa-
ONOONPY3HUTE N BO NeYaTeHnTe MegnyMu.

KoHuenToT belle na ce HanpaBu knacuded ,yellow
pages” agpecap, CO HEKOJIKY HMBOa Ha MHPopMaLmMm
Kou 61 MM ce Hydene Ha IOKaNHWUTe KOMNaHuM 1 3aHa-
eTYnn, No NPUCTANHU LEHN:

Bo npBoTO HMBO 61 BME HAJOCHOBHUTE KOHTAKT WH-
dopmaumn (Mme Ha odupmata/zaHaeTunjaTa/obesbe-
OyBayoT Ha yCAyrn Ha OAOMallHW nonpaBku, TenedoH-
cku 6poj, agpeca, enexkTpoHcka nowTa n URL).

ﬂ
[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa 1@")

Bo BTOpoTO HMBO, HAMeHeTo Mnpepn cé 3a ManuTe U
cpeaHu NpeTnpujaTnja, Npe3eHTaumnTe Ha MHONBUAY-
anHWTe KIMEHTU INCTaHW BO afpecapoT by BKydyBa-
fie N KpaTKa BMOeo unm GoTo-penopTarka of npoms-
BOOHUTE, N3N0XKOEHUTE NN NPOOAXKHUTE KanauuTeTy
Ha ManuTe 1 cpedHn NpeTnpujaTnja, Kako n n3jaBn Ha
COMCTBEHULMTE U MEHALIEPUTE NN KPaTKM BUAEO-WUH-
Tepsjya.

Mpeky nporpamaTa 3a TexHWM4YKa nomoll, belle aH-
raXkvpaH TVM Of NporpamMepu 3a M3paboTKa Ha Tex-
HW4KaTa nnatdopma (paboTeHa Bo Wordpress, co Ko-
pUCTEHE Ha TemaTcko peweHne - Wordpress Theme)
136paHo BO KOHCYNTALIMM CO HaBOPELLEH KOHCYNTaHT.

PesyntatuTe BO NepuoaoT Ha CNpoBedyBatsbe, Cropes,
npeTcTaBHUUMTE Ha Tetovasot.com, bea He3HauuTen-
HW. Cenak, eKoOHOMCKaTa Kpu3a rv npaBu CuTe OCBEH
HaAJOCHOBHMTE TPOLWOLUW HenpudaTnmMen, a AOMNOSHU-
TefHa npevyka NpeTcTaByBa M akTyenHaTa NofinTu4Ka
cocTojba Bo Ap»KaBaTa v NoaeNeHocTa Ha onwTecTBOTO
N0 PasNNYHN INHUK BKAYYUTENHO K eTHUYKaTa. lNpeT-
CTaBHMUMTE Ha Tetovasot.com cMeTaaT AeKa Kora coc-
TOj6MTE Ha NONUTUYKK, @ 0COBEHO Ha EKOHOMCKM NNaH
Ke ce nogobpaT, MHTEePHET CTPAHULMTE KaKo HMBHATA
biznes.tetovasot.com vMaT ngHWHa M Ke npuenedat
norosiem 6poj KOPUCHULM U KITUEHTN.



MHTEPHETOT U rOJIEMATA NOHYAA HA INABHO BECIMJIATHU
coaPXXWUHU NPEAU3BUKAA ATOMUSALINJA HA NMYBJIUKATA.
YATATEJIUTE KOU UMAA HA PACNOJIATAHKE CAMO OFPAHUYEH
BPOJ TPAOULUNOHANTHU MEANYMMU, CETA CE PACMPCHATU HA
MWJINOHU URL-0BU BO MNMOTPATATA M0 COAPXXUHU

LITO UM CE UHTEPECHM.

Mkd.mk e nHbopmMaTnBHa MHTEPHET CTPaHMLa, n3aa-
Hue Ha ,MopTan wy3" OO0 on Ckonje. M3BecTyBa 3a
HauMOHaNHaTa NoNMTUYKA CLEHa, @ UMa U O4denu 3a
3abasa n cnopT. NocebeH aKueHT cTaBa Ha doTorpa-
¢dnjaTa. Bo pepgakunjata paboTat AeBeT HOBUHAPW.

Bo pamkuTe Ha lMporpamaTa 3a TexHM4Ka nomoll belle
TecTupaHa MobunHa annukaunja 3a oTo-BecTu n do-
TO-ranepun, Kako MOXKHOCT 3a NPUBJIEKYBake ornacy-
BauyM CO HOB MPOCTOP 3a npoga)kba Ha BaHepu, Kako
N MOXXHOCT 3@ MapTHEePCTBO MM CMOH30PCTBO Of NpPo-
BajoepuTe Ha ycnyrn Ha MobunHa TenedoHnja aKTmB-
HK BO MakenoHwuja.

Belle npensuoeHo anaukauuWjata oa Hyau OBa BUAa
dboTOo-ranepuu: ranepuja co HajHoOBUTE OHEBHW BECTU
nnu 1360p Ha Haj3Ha4YajHUTe BECTU HA AEeHOT NnpeTcTa-
BEHW cO unycTpaTneHa dotorpaduja 1 KpaTok BoBen,
BO nereHpgaTa Ha @oTtorpadujaTta; U GoTO-ranepuu
Kon 3a Mkd.mk rn n3pabotyBa 1 nogrotsysa PobepT
ATaHacoBCKM, efieH 0 BOAeYKNTE GOTO-PENOPTEPM BO
MakenoHuja.

Bo paMKknTe Ha nporpamaTta bea NoKpUeHu TpowwoumTe
3a M3paboTKa Ha annuMkauwujaTa. TecTMparbeTo Ha Ho-

@ www.mdc.org.mk

BMTE YCNYrK NOKaa AeKa MaKko Tue bune npesemMeHu
o4 Hag 600 kopucHuum (Bo AHaopoug n MOC Bep3wja),
cenak He MpedM3BMKane WHTepec Kaj ornacyBauyuTe.
0buanTe 3a NperoBopM CO HEKO] Of MaKedOoHCKUTe
npoBajoepu Ha MobunHa TenedoHWja, UCTO Taka, He
BpOAMja CO MAOA.

Mkd.mk npogonxun fa paboTv Ha pa3BMBakLe Ha anau-
KauwujaTta, 3aToa WTO BO MelyBpeMme, efeH NpoBajaep
Ha ycnyru Ha MobunHa TenedoHuja NoKaxa MHTepec

3a MOXXEH OTKYM UM CMOH30pUparse Ha annnkauwvjaTa.

Kumanovonews.com e uWHdOpMaTMBHA WHTEPHET
CTpaHuua on KymaHoBO, GOKycMpaHa MNPETEXHO Ha
HacTaHWTe BO JfOKanHaTa cpeauHa. Bo pemakuuvjaTa
paboTaT ABE HOBMHAPKMW.

Bo pamkuTe Ha [lporpamaTa 3a TexHMYKa MoMoLl,
Kumanovonews.com paboTelle Ha cTpaTelKa copa-
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60TKa CO floKanHaTa OenoBHa 3aedHu-
Lla M opraHM3aummTe Ha rparaHckoTo
OMLWTeCTBO M Ha Pa3Boj Ha 3aedHMYKM
npoexTn (bMHaHCKMpPaHK Ha HenpoduTHa
OCHOBA), BO KOW MHTEPHET CTpaHuuaTa
6V HacTanuaa Kako MeouyMCKW napT-
Hep BO npoMmoLujaTa Ha aKkTMBHOCTUTE
Ha NapTHEePCKWUTE 0praHn3aLmnn.

MporpaMaTta 3a TeXHWYKa NOMOLL 1 MNo-
Kp¥ TPOLWOUMTE 33 aHTaXXMaH Ha TUM 3a
peam3ajH Ha MHTEPHET CTPaHMLaTa 1 3a
MHTErpaumnja Ha HOBUTE COAPXKMHM MPO-
M3BeOeHW BO PaMKM Ha aKTMBHOCTUTE,
a MoMOrHa 1 BO MPOLWNPYBAHLETO HA COOPXKMHCKATA
6a3a Ha KBanMTeTHa NpoAyKLUMja Ha B1Oeo 1 doTorpa-

dvja.

Kumanovonews.com npexky CeBepoMCTOYHMOT MiaH-
CKM pernoH u npeky dopmu Ha ,native” apBeptaj-
3MHI, 0CTBapM copaboTka CO JIOKaNHUTE HeBMadMHM
opraHM3aumMm, Kako M CO JioKasHata O6M3HUC 3aen-
Huua. Bo copaboTka co KaHuenapujata Ha CeBepo-
MCTOYHMOT MfaHcku pervoH v OnwTtuHa [ynHuua,
Kumanovonews.com nobu cpearBa mMeamymcKka npo-
MOLMja Ha HUBHWMOT HacTaH oA 06/1acTa Ha UHKIY3UB-
HOTO 0Opa30BaHMe BO eTHUUYKM MellaHa cpeanHa’®. bea
Npon3BedyBaHW COOPXKWHMU 3a NPoOMOLMja Ha BU3HKUC
CEKTOPOT Ha SIOKaSIHO HMBO M OBaa aKTMBHOCT AOHe-
ce W3BECHW JOMNOSHUTENHN Npuxoan. Kumanovonews.
com paboTu 1 Co TIOKaNHUTE HeBAAMHN OpraHM3aLnm
Ha NPOEKTU BO KOW MHTEPHET CTPaHMLATa, Kako Megu-
YMCKM NMapTHep, Ce rPUXKM 3a NpomMoumja Ha aKTUBHO-
CTUTE W PE3yNTaTUTE Ha NMPOEKTUTE Ha JIOKASIHO HUBO

13 Cratujata Ha Kumanovonews.com MoxeTe [a ja npoyntaTe Ha
Beb-appecata http://www.kumanovonews.com/vesti/implementiran-
proektot-site-deca-ucat-zaedno

[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa

FMOBAJIHO, BUAUJINB E TPEHAOT
HA 3rOJIEMYBAE HA YOAEJIOT
HA AUTUTANTHUTE U OHJ1AJH

NJIATOOPMUTE BO PACNPELOEJIBATA

HA PEKJIAMHUOT KOJIAM.

1 noMara BO OCMUC/YBaHeTO Ha NPOMOTMBHUTE MaTe-
pujann n akTMBHOCTK. [len oa noTeHUWjanHUTe cpen-
CTBa LOOENEHM 3a NpoeKTuTe Ke buaat HaMeHeTn 3a

Kumanovonews.com.

Portalb.mk e HenpoduTHa nMHOOPMaATUBHA UHTEPHET
CTpaHuua Ha anbaHcku jasuk. Bo pamkuTe Ha npo-
rpamMaTa 3a TexHW4YKa MOoMOLL, MHTEePHEeT CTpaHuuaTa
pa3BuBalle OHMajH cepBuC 3a YecTuTkn'®. Vnejata e
CEPBUCOT Aa PYHKUMOHMPA CO Hamnaata u Ha Kopuc-
HULMTE O3 MM MOHYAM MOXHOCT Aa n3bepat npurogHa
4YeCcTUTKa MM a NoCTaBaT KpaTKo BUAEO — Ha 3acebeH
KaHan Ha YouTube co 4ecTUTKM 3a Npa3HMLN UK Oa-
TYMW 3HAYajHW BO HUBHMOT NPUBATEH XKMBOT (POOEH-

LEeHW, TOOUWHWHN 1 Op.).

Mporpamara 3a TexHM4YKa MoMOLL M MOKPW TPOLLIOLM-
Te, OJIHOCHO aHrakupatlle av3ajHep v Be6 gesenonep
3a M3paboTKa Ha OM3ajH U pPa3Boj Ha Beb-pelleHne 3a

NHTEPHET CTPaHMLUAaTa, KakKo 1 Ha AN3aJHOT Ha YeCTUT-

KnTe.

14 WHTepHeT cTpaHaTa e goctanHa Ha seb-agpecata http://urime.mk/dev/
(pa3BojHaTa Bep3uja Ha cajToT)



Mopagn KOMMIEKCHOCTa Ha noTdaTtoT, o4 nporpamep-
CKM W pasBOeH acCreKT, pa3BojoT Ha Be6-peLIeHneTo
oA3ede norosieM Aes of BPEMETO HaMeHeT 3a TeCTu-
parbe Ha anTepHaTUBHaTa NPMXo4Ha JnHMja.

Portalb.mk, 3aenHo co ®oHpaunjata MeTamopdo3s-
MUC, BO 4MM paMKn OdyHKUMOHMPA WHbOpPMaTMBHATA
MHTEPHET CTPaHMLa, NPOoMdo/IKyBaaT Co npoMoumja u
NoadpLIKA Ha CEPBMCOT, CO MOXHOCT [a ja npolimpaTt
noHynaTa v Ha OpyruTe anbaHCcKW 3aefHnLUM BO peru-
OHOT, ogHOCHO Bo KocoBo 1 Bo AnbaHuja.

aKo 0BOj CepBMCOT MMa NOTEHL WA, OFPOMEH PU3NK
3a HeroeaTa OAPX/MBOCT MpeTcTaByBaaT CoUMjanHm-
Te Mpexu, npep ce Facebook, kKoj MacoBHO ce KopucTu
3a pa3MeHa Ha YeCcTUTKM 3a rosieMu NpasHuLM, TMYHK

NN CeEMejHM Npocnasu 1 jybuneu.

Fokus.mk e MHTepHET eKCTEH3Mja Ha HEAEHNOT Mara-
3nH ,PoKyc”, M3BeCTyBa 3a OHEBHO-NOAUTUYKUTE Ha-
cTaHu. Bo pepakunjata Ha Mara3vHOT U Ha UHTEPHET
CTpaHuuaTa paboTaTt AeceT HOBUHAPW M ypeaHNUM.

Bo pamkuTe Ha nporpaMata 3a TeXHW4YKa mnomoLl,
Fokus.mk TecTupalle MOXHOCT 3a 3[pYyXXeHa npo-
naxk6a (affiliate sales) Bo copaboTka co HeKoja 0f WH-
TEPHET CTpaHuuMTe 3a AMpeKTHa npoaa)kba mnu co
OPYrn AenoBHU CY6jeKTM Npu LWTO 33 KIMEHTUTE Kou
npucTanuie n Kynuae HewTo Kaj npogaBavoT, Fokus.
mk ke gobue npoueHT o TpaHcakumjaTa. MponarkbaTta
61 ja NOTTUKHaNe Co OPUTMHANHW COOPXKNHM, TEMATCKU
MoOBP3aHM CO MPOU3BOAMTE KOW M Ce HyaaT o, NapTHep-
CKaTa OHMajH NpoAaBHMLA MM HA TProBCKOTO MpeT-
npujatve. TakBMTe COOPXKWUHKU BU ce KopucTene U 3a
BOBenyBarbe GopMu Ha native advertising coap>KnHu.

PepakuumjaTta, Bo NepuodoT Ha CNpoBedyBae Ha aK-
TUBHOCTWTE HajHanpepn Cce CO04YM CO OMacHoOCT of 3a-
TBOPakbe Mopagm BUCOKMOT MapuyeH HaZOMecCT Koj
Tpebawe na My ro nnatn Ha Cawo MujankoB 3a Tyx-
6aTa 3a HaBpeda W KJieBeTa M BUCOKWUTE TPOLLOLM Ha
cyfcKaTa nocTanka Kou najiHaa Ha ToBap Ha Ty»KeHuTe
HoBMHapw. [oToa, BO pefakKLmjaTa ce ciyynja HeKOKY
NepcoHaHW NPOMEHU 1 HOBMHAapUTE Kou Tpeballe aa
pa3BMBaaT COAPXKMHA TEMATCKM MOBP3aHa CO aKTWB-

HOCTa Ha 3apyXeHa npoaaxkba, ro HanywTuja Pokyc.

NHuumjanHo naejata belwe ga ce Hanpasu nocebHa
pybprKa mocBeTeHa Ha AOMAaWHUTE MUAEHUYUHE U
[EenoBO [1a ce MoBp3e CO HeKoja NMPOAaBHWLA 33 [0-
MaWHN MuneHnumn Mopadn nNepcoHanH1MTe NpPoMeHMU,
peanusaumnjata Ha uaejaTa ce OANI0XM, HO Ce CMEeHM
 TemaTa. PegakuujaTta pelwm fa ro MCKOpUCTU CBOETO
NCKYCTBO BO MULLYBaHe PenopTaXkun 3a npomoLmja Ha
TYPU3MOT 1 CaKalle fa ce obuae fa ce MoBp3e CO HEeKOj
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0[1 MaKeOHCKMNTE Typ-0MnepaTopm Y apaHKMaHu 6u
ce npoaasase U Ha MHTepHeT cTpaHuuaTa Ha Poxyc.

Mo gonrm nperosopu, Fokus.mk nocTturHa gorosop co
efHa 0 BOAEYKMTE TYPUCTUYKM areHumm Bo Makeno-
Huja. [JenoBHaTa MHTEpHeT copaboTKkaTa Ke 3amoyeH
CO npomounja n npopaxkba Ha HoBrogMWHUTE K HO-
MUKHUTE TYPUCTUYKM apaHKMaH N,

NovaTV.mk e nHdopmMaTMBHa MHTEPHET CTPaHMLA co
concTBeHa BMAEO-NPOAYKLM|a, M CeKLMja 3a UCTPaXxy-
BaYkKo HoBMHapcTBO. Bo pepakumjata paboTaT ocym
HOBMHapW.

Bo pamMku Ha nporpamaTta 3a TexHW4Kka nomoul, Ho-
BaTB TecTMpalle MOXKHOCT 33 PUHAHCUPaHE Ha CBOU-
Te UCTPaXKyBa4KM aKTUBHOCTU NpeKy .KpayadaHanHr"
(crowdfunding) — dnHaHcHparse o4 noseke Manu UH-
BECTUTOPW WAW AOHATOPW, MPEKy Chneuunjanu3anpaHu
NHTEPHET CTpaHnLM.

HoBaTB ja peam3ajHupalle cBojaTa UHTEPHET CTPaHK-
La 1M OTBOPU HEKOJTKY KOPUCHUYKW HAN03M Ha HEKOJKY
JKpayabaHOMHT" MHTEPHET CTPaHMLM.

.

Bo cnpoBenyBarbeTo Ha aKTMBHOCTUTE Ce COOYMBME
CO UCTUTE NPEeAU3BULM, KaKO 1 Kaj HEKONKY OAPYrN UH-
TepHeT NopTanu, Npeg ce co roneMaTa GayKTyaumnja Ha
HOBMHapPW KOW NpeMnHyBaaT o4 eAHa BO Apyra peaak-
umja Mnu np3emaat Apyru aHraxkMmaHu. Bo cnyyajot Ha
HosaTB, HoBMHapKkaTa Koja belle 3a00/KeHa 3a pas-
BOj HAa HOBWM UCTPAXyBa4KN naev 3aM1UHa Ha CTYOAUCKHK
NpecToj BO CTPAHCTBO M o4JlyKaTa Koj Ke ja npeseme

Hej3MHaTa AOJIKHOCT 0f43ee AOMNOSHUTENTHO BpeMe.

HoeaTB B0 HapenHWOT nepunof Ke ce obuae Aa ja no-
pa3Bue oBaa Waeja u Oa obeslbenn dbrHaHCcKMparbe Ha
CBOUTE WCTPa)KyBaudku noTdaTn npeky ,KpayadaH-
OuHr",

Mopaon TypbyneHuumMTe Ha MeOWyMCKMOT nasap -
HamaneHUTe peKksamHu ByleTn, NagoT Ha LeHaTa Ha
COOPXMHWTE, 3rosieMeHaTa KOHKYpeHLMja, UCYUE3Hy-
BaHETO Ha HEKONKY TpaauuMOHanHW dopMu Ha 3a-
paboTka 3a Meauymnte — KpayadbaHauHr" n apyrute
$opMM Ha [OoHATOPCKM GOHIOOBM Ke mnpeTcTaByBaaT
ce no3HayaeH M3BOp Ha GMHaHCUPakse Ha HOBWMHAP-
CKOTO M3BECTyBake. Toa BO OrpoOMHa Mepa Ke 3aBucH
oA, cnocobHocTa Ha MHGOPMATUBHUTE MHTEPHET CTpa-
HUUM O3 ja 3a4p»KaT nojanHa nybnuka v oa uarpagat
3aenpuua Koja Ke rm noaap>KyBa HUBHUTE aKTUBHOCTM
o[l jaBeH MHTepec.

/
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-MOAKACTUTE" U NPOAYKLUUJATA HA
AYONO MATEPUJAJIN, KAKO COAPXXUNHA

CAMA 3A CEBE WJIN KAKO UNTYCTPALINJA
HA U3BECTYBAYKUTE CTOPUN, CE EOHA OA4
HAJ3AMNOCTABEHUTE COAPXXWUHU

oA CTPAHA HA MAKEOOHCKUTE
MHO®OPMATUBHU MHTEPHET CTPAHULIN.

Alon.mk e nHbOpMaTMBHA WMHTEPHET CTpaHMua Co
COMCTBEHa MPOoAyKLWja Ha BuOeo BecTu. Bo pepak-
unjata pabotaT oCyM HOBMHAPW, MHTEPHET ypeaHnum
N CHUMATENN.

Bo pamkuTe Ha nporpamaTa 0BOj nopTan TecTupalle
Pa3B0j Ha HOBA CMOH30PMPaHa COAPXKMHA — TEMATCKM
BMOEO W TEKCTYaNHW MHTEpBjya of 06nacTa Ha KynTy-
paTa Bo copaboTka co Kade-bap Koj npeTcTaByBa Co-
BupanuwiTe Ha KynTypHaTa cueHa Bo Ckonje's. WcTo-
BPEMEHO, HOBUTE COLAPXMHM MOXKAT Aa Ce MCKopucTaT
n 3a ,native advertising”, Ho 1 Kako HoBa nnaTtdopma

3a npogaxba Ha ,aucnnej” peknamu.

Alon.mk nocturHa poroeop co Kade-6apoT ,MeHana"
n gocera ce objaBeHn Tpu MHTepsjya. CopaboTkaTta u

TECTNPAHETO Ha NaejaTa NPoao/IXKyBa.

Telegraf.mk e nHbopmMaTMBHA WMHTEPHET cTpaHMLa,
[en of pervoHasHaTa Mpe)ka Ha cprcKaTa UHTepHeT
cTpaHuua Telegrafrs u coctaBeH gen ofg ronemmot

15 WHTepsjyTo co Mckpa lewoscka e goctanHo Ha Be6-anpecata
http://alon.mk/wordpress/archives/517824

www.mdc.org.mk

cucteM Ha MMM (Hajro-
fieMata M3gaBadka Kyka
CO TPW AHEBHW BECHMUM
1N NoBeKe HedenHu U ne-
pruoonyHu nsmaduja). Bo
pedakuujaTa Ha Telegraf.
mk pabotat 10 nunua -
OCYyM HOBWHapu u ype-
OHWUM 1 OBajua doTope-
noprepu.

Bo pamkuTe Ha nporpamaTta, Telegraf.mk TecTupawe
NMPOM3BOACTBO Ha ayAmo MoAKacTu CO OHEeBHU BecTH,
n3jaBu 1 Opyra MHTepecHa COOPIKMHA, KaKO MOXHOCT
33 WuWpere Ha MNofleTo Ha npopakba Ha ayamo pe-
Knamun. Ha concTBeHO MHCUCTMPaLe, pefdaKkunjaTa Ha
Telegraf.mk noyHa n co NpoM3BOACTBO Ha BMAEO-Ma-
Tepwnjanu, rMaBHO penopTa)kun 3a ybaBuHuTe Ha Make-

OOHWja.

Bo pamkuTe Ha nporpamaTa, YeHoBUTe Ha ypeadyBay-
KmoT TUM Ha Telegraf.mk gobwuja obyka 3a npoayKkumja

M MOHTa>a Ha aygno Matepujanu.

JJlogkacTnTe” n Npoaykumjata Ha ayamo mMaTepujanu,
KaKo CoOp’KMHa cama 3a cebe WM Kako uiaycTpaumja

Ha N3BECTYBAYKNTE CTOPWMIK, Ce eaHa OO Ha)3arnocTtaBe-
HUATE COOPXMHWN OO CTPAHA Ha MaKeOOHCKNTE l/IHdJOp—
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MAKEAOHCKHUTE OHJIAJH MEOAUYMU, OCOBEHO
MHO®OPMATUBHUTE UHTEPHET CTPAHULUU, DYHKLUUOHUPAAT
NPBEHCTBEHO 3A A MNPON3BEAYBAAT BECTM.

MaTUBHW MHTepHeT cTpanuun. O Apyra cTpaHa, Tue
nocefyBaaT OrpoMeH MOTeHUWjan, Mopaau HEeKOJKY
NPUYMNHU: NECHN ce 3a aganTtauuja 3a MoOUHK ype-
OV W annuMKauMm M 0BO3MOXKYBaaT HajnecHo ma ce
MCKOpUCTaT NpeaHOCTMTE U pacTeyKkaTa nonynapHocT
Ha MOBWNHMTE ypeau Kako npucTanHa Toyka [0 WH-
TEPHET; MOXAT [ Ce UCKOPWCTAT 3@ MHOTY PasfinyHK
BWMAOBM COLAPXMWHW — ayamo BECTW, MHTEPBjya, penop-
TaXu, BOOWYM, ayOM0 KHUMU; 1 HEMa MOXKHOCT 3a 6J10-
KMUparbe Ha peknaMuTe, WTO MHAKY e pacTeyku npo-

6n1eM Ha NHTEPHET MeanyMnTe.

Bo cnpoBenyBarbeTo Ha aKTMBHOCTUTE Ce COOYMBME
CO Npean3BMKOT Ha paboTaTa Kako AeN of roseM cuc-
TeM. YpegoHunwTeoTo Ha Telegrafmk nma mHory mana
aBTOHOMMWja BO Morfen BO HOCEHETO OONYKW. 33 cute
MPOMEHW BO [AW3ajHOT Ha CTpaHuuaTa OANydyBalle
ueHTpanaTa Ha Telegraf.rrs Bo benrpan, nopagu yHu-
dVUMPAHMOT U3rnen Ha cuTe CTPaHMLUKM BO CUCTEMOT.
Tenerpad, 3a BpeMe Ha cnpoBefyBakbe Ha aKTUBHO-
CTUTe, NOAroTBYBAllE peamn3ajH Ha CUTe CBOM CTPaHU-
L1 BO PA3/IMYHN APXKaBMW BO PEMMOHOT M KaKo pe3ynTtaT
Ha Toa, Telegraf.mk He ycnea Bo HamepaTa Aa Hanpaeu

ﬂ
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nocebHa cekuuWja NocBeTeHa Ha ayauo nogkactu. Mo-
0eOHAKBO BiMjaHME BP3 aKTMBHOCTWUTE W ypeayBau-
KaTa NoNMTUKA Ha WHTepHeT cTpaHata uma u MM,
KoconcTBeHnK Ha Telegraf.mk, wTo ro ycnopyBa Ho-
CEHETO Ha 0OJ1YKM Of CTpaHa Ha ypeaHULLTBOTO.

N Bo Telegraf.mk ce cnyumja HEKONKY MepCOHaNHM
MPOMEHMN, WTO UCTO Taka NpuaoHece 3a 0OJ10XKyBake
Ha akTMBHOCTMTe. [IpoMeHaTa Ha no3uunjaTa rnaseH u
OLrOBOPEH YPeOHMK 3Hauelle 1 NoMecTyBake Ha Go-
KyCcOT 0, ayAuo MoAKacTUTe Ha BWMOEO MaTepujanute
KoW, cnopemn ypeOHWWTBOTO, MMaaT MorofieMn WaHCK
3a ycnex Ha HaluoT nasap.



Globus.mk e nHTepHeT M3OaHne Ha HedenHUoT Mara-
3uH ,[nobyc”, doKycrpaH Ha KOMEHTaPW 1 aHaNNUTUUKN
TEKCTOBW 33 OMLITECTBEHMTE COCTOjOU, HALMOHaNHATA
NOSIUTMYKA 1 CTOMAHCKa CLeHa.

Bo pamkuTe Ha nporpaMata 3a TexHW4YKa nomoll,
Globus.mk TecTupalie MOXHOCT 3a MoCTaByBatbe
NPeTnaaTHNUYKKN ,SUA" 00 M3bpaHu aHaNUTUUKK TeK-
CTOBW, Npepn ce, MoHyda 3a ApyruTe M34aBayM Kako
roTOBa COAPXMHA 3a 06jaByBakbe, HO U 3@ KOPUCHULM-
Te KOW Ke MOXKaT [la NpMcTanaT A0 TaKBUTe COLPMKUHN
MpeKy cucTeM 3a npetnnata.

Globus.mk gobu XoCTUHI 1 pa3Boj Ha HoBa NNaTdopma,
LEeSIOCHO HOB AM3ajH Ha CTpaHaTta co GyHKLMOHANHO-
CTW LWITO OBO3MOXKYBaaT BOBeAyBatbe CUCTEM 3a MpeT-
nnaTa Bo peanusauunjaTa Ha nhejaTa ce coo4YMBME CO
HM3a TEXHUYKM NPOBIEMM OOHOCHO HepeLLleHoTo npa-
aHe Ha XOCTUHIOT Ha MHTEPHEeT CTPaHMLATa, Kako u
NOTELWKOTMMTE OKOJY CeIEHETO Ha apxMBaTa of efAeH
Ha OpYyr XOCTUHI cepBep 1 npedpsyBakeTo Ha coap-
XKWHUTE Ha HOBMOT CajT.

HaBurkaTta Ha ymMTaTenuTe U KOPUCHULUMUTE, U HUBHO-
TO OYEeKyBatbe COAPXKWHMWTE Aa 6uaaTt becnnaTHu, ce
HajroIeMUOT PU3MK CO KOj CE CO0YYyBa 0Baa aKTUBHOCT.
[peTnocTaBKaTa e [eKa Co 0Ba Ke MOXaT [a Ce 3aHu-
MaBaaT caMo cneuujannampaHuTe MHTepHEeT-CTPaHu-
LM KoM Ke NpoaaBaaTt BUCOKO-KBANMUTETHA M crneuuja-

NM3MpaHa coapXunHa.

@ www.mdc.org.mk

Plusinfo.mk e nHdopmaTBHeH noptan Koj dyHKUMO-
HMpa Kako HenpoduTeH mednyMm. 3a noTpedbute Ha
nporpamara 3a TexHu4ka nomMoul, Plusinfo.mk Tectmpa
Pa3BOj HA HedeNHM TeEMATCKN GOKYCUMpaHK ,HycreTe-
pn“, co n3bop Ha TEKCTOBM of 06jaBMTe Ha MHTEPHET
CTpaHMLaTa 33 CeKoja NPeTXo4Ha Hefena, Kako MOX-
HOCT 33 NPMB/EKYBaHe OrnacyBayn 1 3a nrpagba Ha

CBOjaTa yuTaTencKka nybnmka.

Bo pamkuTe Ha nporpamaTta 3a TexHu4yKa MoMmoll, Ha
Plusinfo.mk My 6ewe obe3beneHa noaaplika 3a WUH-
Terpaumuja Ha roToBO pelleHne 3a NOAroTOBKA Ha HyC-
neTepu.

Kaj Plusinfo.mk Hajronem npeam3suk belle Toa LWTO
MHTEPHET CTpaHMLaTa e NocTaBeHa Ha ,KacToMm” nnaT-
dopMa Koja He e MorodHa 3a Ao4aBarbe HOBU GYyHK-
LUMOHANHOCTW. TEXHUYKNTE MHTEPBEHLMN 1 AofaBaHe-
TO anfvKaumja 3a NOAroTBYBakE HHbyC/leTepn oa3ene
MHOry BpeMme, Mopaan HeMOoXHocTa Aa ce obe3benmn
npucTan 40 M3BOPHMOT KOL Ha MHTEPHET CTpaHMLaTa,
noTpebeH Oa ce HanpaBaT AONOAHUTENHUTE NpUaro-

LyBatba.

Mopagn Toa, Plusinfo.mk noyHyBa co noaroToBKa Ha
HbyC/ieTepuUTe Ha CaMMOT Kpaj Ha NepuoaoT NpeaBuaeH
3a TecTuparbe Ha akTMBHocTa. Cenak, of pefakuujata
HajaBMja AeKa Ke NpoaosXKaT Co Pa3BMBaHETO Ha Te-
MaTCKW HbyCNEeTePU 1 Mo 3aBPLUYBaHETO Ha Nporpama-

Ta 3a TEXHWYKa NOMOLL.
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Bo MakegoHuja He NocTon GYHKLMOHANEH MeaUyM-
CKM nasap Koj Ke rm oxpabpu v HarpagyM MHOBATUB-
Bo MoMeHTOT Kora ce paboTelle Ha On3aj-
HOT Ha 0Baa aKTMBHOCT, UHPOPMATUBHUTE MEONYMU HA
NHTepHeT 6ea Ha NOYETOKOT Ha CBOEBWAHMOT ,6ym".
NpejaTa Oeka Toj CerMeHT oA MeauMyMCKMOT nasap/
CeKTop, 3aToa WTo 6Gelle penaTMBHO HOB, MOXe [a
NPOPYHKLUMOHMPA BO COMMACHOCT CO 3aKOHUTOCTUTE
Ha na3apHoTo paboTerse, He ce MaTepujanu3npalle.
MpBo, rnobanHaTa GMHAHCUCKA M EKOHOMCKa Kpu3a
ce oflpa3un HeraTMBHO BP3 rosieMmnHaTa Ha peknamMmHuTe
byLleTn Ha ornacyBaumTe. BTopo, cTpyKTypaTta Ha Ma-
Ke[OHCKOTO MHAYCTPUCKO NMPOM3BOACTBO BO Koe A0-
MWHMPa NPOM3BOACTBOTO Ha MOJSYroTOBM MPOU3BOAM,
pPyOapcTBOTO U ,JIOH" MPOM3BOACTBOTO, HA KOW HE UM €
noTpebHa peksaMa 3aToa LWTO HUBHWTE NMPOM3BOAMN He
ce npogasaat BoO MakenoHuja. TpeTo, ornacysaymnTte ce
ylwTe o4aT Ha CUIYPHO M MNaBHO MM Haco4dyBaaT CBOM-
Te OyLIeTM KOH TenesBu3njaTa 1 nevaToT, MFHOPMpPajKK
ja ce nmoroneMata MoOMNyfapHOCT U MOCETEHOCT Ha WH-
TEPHET CTpaHuumTe. ManuoT Oen of CBOUTE peKiaMHm
ByLIeTM KOj ro Haco4yBaaT KOH MHTEPHETOT NMoBeKe ro

)3  3aknyyoum

rnepaaT Kako ,ycnyra” WTo UM ja NpaBaT Ha MHOMBU-
OYanHU UHTEPHET CTPaHULM U NOpPTanu, OTKOMKY Kako
notpeba Oa cTUrHaTt oo Taa nybnuka unu ga ocsojat
HOBUW KOPUCHULN UIN MNOTPOLLYBaYH.

Monntuukute nogenbw M BAMjaHMETO HA Bnacta/

BJlafidaTa Ha NAa3apoT ro orpaHnU4yyBaat NpMUCcTanoT A0
NOoCTanHUTE pekaaMHu byyeTn Ha ornacyBaduTe. fzl]

ceraliHaTa cuMTyaumja Ha ToTanHa NonuMTuYKa nogene-
HOCT Ha OMWTECTBOTO M MOCTOjaT CEPUO3HU MHAMKA-
uMm neka Bnaparta ocBeH WTO € HajrofieM ornacysad
BO [OprKaBaTa, AMPKETHO B/Mjae M BP3 MJaCMaHOT Ha
peknamMHuTe ByLIeTn Ha NpMBaTHUTE KoMMaHun. Bnac-
Ta ja KOPWCTU TaKBaTa cuTyauMja [a UM o OrpaHuin
NPUCTaANoT Ha KPUTUYKWUTE, HEe3aBWUCHUTE WU OMo3u-
UMOHUTE MeaMyMU [0 PeknaMHWoT Konad. Bo Taksu
YyCNOBW, MHOTY HTEPHET Nnopanun ce Ha paboT Ha CBOjOT
OMCTAHOK, @ KakBW B10 anTepHaTUBHM NPUOLN KOn ce
GOKyCMpaHM Ha MHOBATMBHOCT M Ha HOBW COAPXKUHMU

nMMaaTt MaJin nan pedyncn HNMKakKBM LLAaHCK 3a YCNeX.

PoKycoT e Ha BecTute, a He Ha coapxuHute.lEE

KeOoHCKuTe I/IHCbOpMaTI/IBHI/I MHTEPHET-CTpaHnun Cce

[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa



OBA E EF3UCTEHUUWJAJTHA KPU3A
LLUITO HE MOXXE OA CE U3BEIHE CO
BOBEAYBAHKE HOBU 3AKOHU, AA CE
MCMNPEroOBAPA CO YPEOHULUUTE U
ABTOPUTE U COOAPXXUHUTE, HUTY KE
CE PELLM CAMA 0[1 CEBE. CE HAOFAME
CPELE TOTAJIHO NPETYMBYBAHE
HA MEOAUYMCKUOT BU3HUC.

HULWLTO o4 CTAPUTE AHAJIOTHU
BPEMWUHbA BEKE HE E CBETO.

OCBEH NAPMUTE... U BUCTUHATA.

606 lapguna, Bo TekcT 3a benrpancko ,.Bpeme”

bOKyCMpaHM MPUMapPHO Ha M3BECTYBarbe 3a [HEB-

NajH MeauyMmn Kou Wamn ce 3aHuMaBsaar
CO creunjanuanpaHo HOBMHAPCTBO —
HajYeCTo WMCTPAXKYBaUYKO — WM Ce WH-
TepHEeT CTpaHMLUM COo 3abaBHU COAPMKMN-
HV KOW BO [leH MOMEHT MoYyBCTBYyBase
[eKa MOXaT [a MHBEeCTUpaaT u BO Mpo-
M3BOACTBO HAa BECTU U HOBMHAPCKM CTO-

pVY BO NOM3a Ha jaBHMOT MHTepecC.

HepoBOMHM  BHaTpeLHW KanauuTe-
i OHnajH MegmMymuTe BO MaKkendoHwuja
rNaBHO MMaaT MHOTY Manu pedaKuu, Bo
NpoCeK cocTaBeHu Ao neT nuua. Hajuec-
TO UM HeJoCTUra BHaTpelHa TexHUYKa
noaapLiKa OfHOCHO nporpamep/m Kowu
rM nocenyBaaT NOTPebHUTE BEWTUHU U
3Haerba BO obnacTta Ha Beb-AM3ajHOT U
pPa3BojoT Ha Beb-cTpaHuuu. Mcto Taka,
3apagn cKyoHuTe GUHACUCKKU YCIIOBK
0[HOCUTE CO OrnacyBaynTe U MapKeTUH-
roT Hajuyecto ro paboTaT HOBWMHapW of
pefaKkLujaTa Kou He ce cneunjanmsnpa-
HW 33 0Baa OejHOCT. YW Te efeH npobnem
CO KOj Ce CoOoYMBME BO CMPOBEAYBAHLETO
Ha aKTMBHOCTUTE BO PaMKWTe Ha 0Baa
nporpama, e 4ectata GJyKTyauuja Ha
HOBWHapPW Of efeH BO APYr MEONYM.

3apagu ManuTe opraHM3auncku n ou-

HO-MONINTUYKNTE HACTaHWM M COCTojbKu, OAHOCHO Ha
nponssoacTBoTO Ha BecTu. Of Apyra cTpaHa, Ha WH-
TepHeT LapyBaaT ,COOPMKMHUTE" WTO Ce MHTEPECHU 1
npuBneKyBaaTt nybanMKa v NoceTUTENU M MOXAT Toa
[a ro npasaT BO efieH NOLONT Nepuom, 3a pa3numKka of
BECTUTE WTO TPaaT KPaTKo, He noBeKe of eAeH [eH.
[MmobanHo, ycnewHnTe NpUKa3HM rnaBHO BaX<aT 3@ OH-

www.mdc.org.mk

HAHCUCKW pecypcu OHNajH MeauymMuTe ce MHOry pe-
3epBUPaAHM U PEeTKO BfieryeaaT BO MOaMOBULMO3HM
,OM3HUC" NoTdaTM N HE eKCNepUMEHTMPaaT Co HOBU
COOPXMHU N aKTUBHOCTMN.

KoHKypeHUMjaTa og cneunjann3mpaHn TEMaTCKU UH-

epHeT cTpaHuuu e roneMa. M I i I=lelayY

Kou Bea TeCTUpaHM BO paMKMTE Ha Mporpamara 3a Tex-
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HMYKa MNOMOLL He ce HOBM 1 ce ncnpobaHu, npes ce, Bo
CTPaHCTBO, HO 1 BO MakenoHuja. OHa WTo NpeTcTaByBa
TEWKoTHja 3@ MHOOPMATUBHUTE MHTEPHET CTPaHMULM
e WTOo 3a MOBEKeTOo 0, HMB BeKe mocTojaTt cneuujann-
3MpaHu MHTEPHEeT cTpaHuumM. Ha npyMep, oHKe WTo ce
o0bvayBaaT co npodakba Ha NpPoM3BOaM UK Baydepn
Tpeba Oa ce HaTNpeBapyBaaT CO MHTEPHET-CTPaHMLM
Kako wWTo e ,[pynep”; co ManuTe ornacu Beke Bnageat
.Peknamab” n ,lMazap3”; ntH.

CoumjanHuTe MpeXu 1 roneMmnTe rnobanHm TexXHoNoLW-
KM KOMMaHWK BEKe KOHTPONMpaaT 3HavyaeH aen of pe-
KNaMHMOT Konay u Bo MakenoHuja, 6e3 MOXHOCT, no-

pagu ronemMmHaTa Ha nonynauujaTta, oa ce HanpasaT
HWBHW JIOKASTHW NaHOaHw.

He noctou nokanHa poHaTopcka 3aeaHuua.REJiEY

6poj ycrnewHn HOBMHAPCKM NoTdaTh Ha UHTEPHET BO
CBETOT ro 6Mpaat HenpodUTHMOT MOAEN Ha paboTerse
M rNaBHO ce MOTNMpaaT Ha AoHAToOPCKMTe GOHAOO0BMU.
Kaj Hac nocTou HeOOCTUr 04, AOMALLHW jaBHW UKW Npu-
BaTHM QOHA0BM KOW MM nMomaraat HenpodUTHUTE op-
raHM3aumnn, BKIy4yBajku rim n megnymmute. CTpaHcKkuTe
OoHaTopcKn GOHA0BW, O4 Apyra CTpaHa, Uan HemaaT
OUHAHCUCKM NMHUM HaMEHETW 3a MeauyMuTe, UK
ceyaT GUMHAHCUCKMTE IMHUKM OOCTanHKM 3a HMB. Cenak,
Ha rnobanHo HMBO MOCTOjaT AOHATOPM WTO NOCTOjaHO
0TBapaaT KOHKYPCWM Ha KOW MOXaT Aa ce npujaBat U
anrvTanHute meanymn. EoeH TakoB KoHkypc, .MHUK-
unjaTmeaTa 3a AMruTanHu Bectu” Ha Google, e BO Tek.
CnvnuHn nporpamu nMa n @orpaumjata Hajt™ (Knight
Foundation), a MOXaT [a ce NpoHajaaT v Apyru CANYHM
NHNLM]ATUBN.

Kako WwTo cnoMHaBMe, LennmoT MeanyMCcKM CEKTOP MU-
HYBa HM3 NPOLLEC Ha MPOMEHK, NPean3BMKaHu o noja-
BaTa Ha MHTEPHET, 1 3acera HWKO] HEe MOXEe Oa Kaxke
Kafle noHaTaMy M Kako Ke ce pa3BmMBa CEKTOPOT BO M-
HuHa. OHa WTo e jacHo e gexa notpebaTta Ha jaBHOCTa
na bune nHGopMMpaHa 3a AHeBHMTe HAacTaHK, paboTa-
Ta Ha MHCTUTYLMUTE Ha OprKaBaTa v BNacTa, CocTojom-
Te BO HauMoHanHaTa eKoHOMMWja, M ApYr1 npallarba
0[ jaBeH MHTepec ke ocTaHaT. [pallarbeTo e Kako Ke
ce duMHaHCMpa NPOM3BOLCTBOTO HA TaKBUTE COAPIKM-
HW, OJIHOCHO KOja KOMBMHaLMja Ha OOHATOPCKM napu,
NPVXoOu of pekiamu, NpeTnaaTh, Opyru yciyrn Ke ce

MOKaXe HajycneulHa.

TpaguumoHanHaTta flornmka Benun aeka cute npatlarba
Ke rM peln nasapoT CO cBojaTa ,HEBUAIMBA paKka'
Cenak, nofoeKka He ce BOCMOCTaBWM BUCTUHCKO nasap-
HO QYHKUMOHMParbe 1M BO chepaTa Ha MeauymuTe U
nojaBa Ha BWUCTUMHCKW MHBECTUTOPW KOW Ke rnepaat
E€KOHOMCKW MHTepec BO TakBaTa aKTMBHOCT, He npe-
0CTaHyBa HULLUTO APYro OCBEH Aa ce eKCcnepnuMeHTnpa,
0a ce cnenat no6puTe NOKanHW NpUMepPU 1 NPaKTUKM
KaKo 1 NpuMepuTe U NPakTUKMTE o CTPAHCTBO. VcTo
Taka, MeguMymMnTe Ke Mopa [oa NocBeTaT NoBeKe BHUMa-
HMe Ha CO3[aBarbeTo 3aeHMLN KON Ke CTojaT 3af HUB
N Ke 61MaaT 3aMHTEPecUpaHn 3a HUBHWOT OMNCTaHOK.

3aToa KaKo 3a HajcooaBeTeH Kpaj Ha 0BOj M3BELT3)
ce HaMeTHyBa 3aBpLUHaTa W3jaBa Ha bob Mapdung, Bo
HeroBMoT TeKkcT 3a benrpaacko .Bpeme™ ,OBa e ers-
MCTEHUMjaTHa KPMU3a LUTO He MOXe Oa ce u3berHe co
BOBeAyBaH-e HOBW 33aKOHMW, @ Ce MCNperoBapa co ype-
OHVUWTE 1 aBTOPUTE U COAPXKUHUTE, HUTY Ke ce peLun
cama op cebe. Ce HaoraMe cpefe TOTasIHO MpPeTymby-
Batbe Ha MeanmyMcKmoT busHuc. HuwTo of cTapuTe
aHanorHu BpemMunba Beke He e ceeTo. OcBeH napuTe...
N BUCTMHATA."

[MpOeKT 3a 0AroBOPHU MeAMYMN 1N 3aKOHOA4ABHM pedopMK BO MeamyMcKaTa chepa
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INTRODUCTION

The emergence of the internet in the first half of the 1990s
caused tectonic shifts and turbulence in the media scene and
media market. The global web, especially in its Web 2.0 phase,
working together with the other digital platforms, destroyed
the monopoly on reporting and informing the public that
traditional media held, but also destroyed the monopoly they
had in the spending of advertising budgets and distribution of
available advertising income.

While the share of digital platforms in available ad-
vertising revenues increases all over the globe, it is
evident that web-sites that work on “hard news" jour-
nalism — understood as informing the public on mat-
ters of public interest — and their colleagues in tradi-
tional/mainstream, and especially in print media, face
increased problems with their sustainability.

www.mdc.org.mk

Due to a number of circumstances, Macedonia has
went through a “boom” in the area of online-only news
media, media that are not mere extensions of the
mainstream broadcast or print media. The online-only
news media face even greater problems of sustaina-
bility, because Macedonian market doesn't still follow
global trends of growing shares of digital in the avail-
able advertising revenues. We shall discuss several
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other reasons that cause the inability to secure sus-
tainability and development further in this document.

In Macedonia, the first to get online were the print
mainstream media, for which it was the natural new
space of expansion, and in doing that, they did little to
adapt or change the way they treated the topics and
the media itself. The first online-only news media and
news-sites appeared in the second half of the 2000s
(preceded by several “entertainment” sites owned by
information and telecommunications companies).

After the closing of AT TV and related daily newspa-
pers “Vreme”, “Spic” and “Koha e Re”, a large number
of journalists lost their jobs and they found the only
opportunity to keep working as journalists on the in-
ternet. In conditions of growing trends of authoritari-
an rule in Macedonia, with the negative effects on the
freedom of expression and freedom of media, and the
almost complete control that the government estab-
lished over editorial policies of mainstream media, the
internet was by and large the only space that allowed
for pluralism and freedom of information.

The Media Development Centre, under the auspices of
the USAID Programme for Strengthening of Independ-
ent Media in the Republic of Macedonia and the Pro-
ject for Media Legal Reform and Responsible Media, in
2014 and 2015 implemented the Technical Assistance
Programme for News Web-sites and Portals.

The Programme aimed to test several options of al-
ternative and new sources of financing going beyond
mere sale of banner display advertising. The Pro-
gramme was motivated by the latest trends in the ad-
vertising industry, introduced by internet and the fast
development of advertising on digital platforms, dom-
inated by big technology companies - search engines,
social networks and social media.

A total of 20 web-sites and portals applied in the pub-
lic call, announced in June 2014. Of them, a jury of five
experts and practitioners in the are of internet adver-
tising selected ten news-sites that cover the national
political scene and national economy in Macedonia.

Although the public call stipulated that applicants can
propose their own idea to be tested, just several of the
ten selected applicants did submit their own proposal
of alternative revenue stream. The other news-sites
involved in the programme tested ideas developed in
cooperation with the Media Development Centre.

This document offers an overview of the situation and
the trends in digital advertising in the world and in
Macedonia, and the results and findings of the activi-
ties implemented under the Programme.

Project for Responsible Media and Media Legal Reform
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SITUATION AND TRENDS

1.1 JOURNALISM AND COMMERCIAL ADVERTISING

Journalism and news have always been subsidized activities.
Of course, when se say subsidies, we don't mean just state’'s
assistance or state subsidies, but any form of assistance that
helps achieve minimal sustainability of this activity - financial
injections by the owners, donor money, other contributions,
etc. Naturally, subsidies for news of particular importance
because of the role that providing information to the public
plays in the development of democratic societies.

There are examples of owners and publishers that keep their publications and
media alive because of the social prestige and/or political influence they bring,
throughout the history of media. We have a similar situation in Macedonia, where
advertising market is very small and the majority of the media can’t survive on
their own at all.

1 For more information on this topic, read the report ,Post-Industrial Journalism: Adapting to the Present”, Tow Center
for Digital Journalism, US, available at http://towcenter.org/research/post-industrial-journalism-adapting-to-the-
present-2/#section-2-institutions
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Journalism and news reporting are ex-
pensive activities that are rarely attrac-
tive to advertisers on their own. Some
authors believe that the media are in-
volved in two business activities - the
business of news and the advertising
business. The latter, the advertising, is
expected to finance the journalistic re-
porting.

1.2 DISTRIBUTION OF

ADVERTISING MARKET

The global web, especially in its Web 2.0 phase, work-
ing together with the other digital platforms, destroyed
the monopoly on reporting and informing the public
that traditional media held, but also destroyed the mo-
nopoly they had in the spending of advertising budgets
and distribution of available advertising income.

Globally, there is a visible trend of increasing share
of digital and online platforms in the distribution of
advertising revenue. Even a superficial view of the
State of the News Media annual reports, prepared
by the Pew Research Centre?, for the past ten years,
confirms the growing interest of advertisers in digital
media platforms.

In the UK, the national Advertising Association® pro-
jected that, for the first time in the world, digital plat-
forms will attract one half of the total national adver-
tising market in 2015, equal to the combined shares

2 Visit URL http://www.pewresearch.org/

3 Visit URL http://www.adassoc.org.uk

THE ADVERTISING ON INTERNET IS
DOMINATED BY BIG TECHNOLOGY

COMPANIES - SEARCH ENGINES,
SOCIAL NETWORKS
AND SOCIAL MEDIA.

of TV, print, out of home, radio and cinema. According
to the Pew Research Center’s State of the News Media
report®, covering 2014, digital advertising accounted
for 28% of the total advertising market, three percent
growth over 2013.

The advertising on internet is dominated by big tech-
nology companies - search engines, social networks
and social media. The State of the News Media notes
that, in 2014, five big technological companies - Face-
book, Google, Twitter, AOL and Yahoo control more
than a half (51%) of the total digital advertising mar-
ket. Facebook and Google participate with 24 and 14
percent of the digital advertising market, respectively.

While the share of digital platforms in available ad-
vertising revenues increases all over the globe, it is
evident that web-sites that work on “hard news” jour-
nalism — understood as informing the public on mat-

4 The report is available on URL http://www.journalism.org/2015/04/29/
state-of-the-news-media-2015/

Project for Responsible Media and Media Legal Reform

=



@ www.mdc.org.mk

ters of public interest — and their colleagues in tradi-
tional/mainstream, and especially in print media, face
increased problems with their sustainability.

In Macedonia, unlike the broadcast and print media
market, nobody does systematic following and meas-
urements of the advertising market and its distribution
among different types of media. The situation in the
digital platforms, including the internet, is not meas-
ured and, at best, one can get assessments based on
personal experiences of an individual person. Accord-
ing to the estimate we received from an expert practi-
tioner in the area of advertising in Macedonia, about 3
percent of the national advertising market goes to the
digital platforms, including internet. Of that, only about
3 percent are spent on mobile telephony, and the rest
goes on the internet.

In Macedonia, the share of the social media such as
Facebook or Youtube in the distribution of the adver-

tising market is not measured either. According to gas.—'

timates, their share of the digital market is quite
nificant, at 25, maybe even 30 pe'rcent.v

The growing trends of use of smart phones, tablets
and other mobile devices as main points of access to
internet, make it clear that mobile platforms will have
increasing influence on the future trends. In the U.S,,
the share of mobile technologies in the distribution of
digital advertising market grows constantly, to almost
40 percent in 2014.

Banners still dominate the standard display advertis-
ing, but video advertisements are closing rapidly in
second play. Rich media advertisements and spon-
sorships, on the other hand, lag far behind. Different
forms of native advertising are also used, but not to
a great extent. In Macedonia, the bulk of the reporting
on the pro-government news-sites certainly looks a
lot like native advertising, naturally, in favour of the
ruling party. * L

‘
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The internet brought about new opportunities for ad-
vertisers to follow the behaviour and habits of the au-
dience and target groups, with the aim to better direct
their advertising budgets through forms of targeted
advertising. That situation is especially favourable for
search engines and social networks. For that reason,

BANNERS STILL DOMINATE THE STANDARD DISPLAY
ADVERTISING, BUT VIDEO ADVERTISEMENTS ARE CLOSING
RAPIDLY IN SECOND PLAY. RICH MEDIA ADVERTISEMENTS AND
SPONSORSHIPS, ON THE OTHER HAND, LAG FAR BEHIND.

the UK market research company Strategy Analyticsb
projected a “boom” in the category “paid for search re-
sults” in 2015.

British newspaper The Guardian, in a report on the
projected advertising spending for 2015¢, lists the ex-
ample of Zoe Sugg, a video blogger that publishes cos-
metics and beauty advice on YouTube, under the nick-
name “Zoella"”. Her Youtube channel has over seven
million subscribers. Every video is preceded by a pre-
roll video advertisement. Zoe Sugg receives 55% of
the advertising revenue, with the rest going to Google,

5 Visit URL https://www.strategyanalytics.com/

6 Read the whole article at http://www.theguardian.com/media/2015/
feb/18/digital-advertising-spend-set-to-outstrip-all-other-forms

7  Zoella's YouTube channel is available at https://www.youtube.com/user/
z0ella280390

the owner of YouTube. According to The Guardian, to
post a banner in Zoella's video blog costs £20,000 per
month, while makers of cosmetics pay about £4,000
for product placement.

In the business of news, mainstream media and tra-
ditional news media get growing competition from
players that started in another segment, only to move
later into production of journalistic reports. In addition
to the big technology companies, such as Google News
and Yahoo News, which rely mostly on aggregation for
their news feeds, we have the examples of web-sites
that originated as blogging sites (Huffington Post, the
Drudge Report) that then moved to establish tradition-
al editorial offices. We also have the example of viral
video website “Buzzfeed”, which used its success with
advertisers to invest and expand into production of

Project for Responsible Media and Media Legal Reform
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journalism, attracting well-known experienced jour-
nalists from the mainstream media.

On the other hand, Evan Smith, CEO of Texas Tribune?,
on of the success stories of journalism on the inter-
net, in his interview for Futureof.news’ website says
that “any media company that is not also a technology
company today is missing out and is probably not gon-
na be around very long”. Without a proper approach
to the new technologies, the editorial offices deny
themselves access to new important phenomena in
journalism, such as data-journalism, opportunities to
visualise their stories or the data and information that
the stories present.

8 http://www.texastribune.org/

9 http://futureof.news/episodes/evan-smith/
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Mobile technologies are equally important in terms of
possibilities they offer. Development of mobile appli-
cations for easier access to contents, including news
and information, will be increasingly important activi-
ty that news-sites won't be able to ignore.

In Macedonia, we already have several companies that
work on programming and development of web-sites,
who also operate their own portals and websites with
entertainment or specialized contents. The portals of
telecommunications companies mostly offer enter-
tainment contents, and gather news through aggre-
gation. Mobile technologies are at the very beginning
of their development, both as sources of contents with
their own criteria and rules of placement, and as a
platform for monetisation of contents, judging from
the fact that, according to assessments, only about 3
percent of the available advertising revenue goes to
the mobile platforms.

As we will see later in this report, there is the prob-
lem of lack of internal technical support by qualified
programmers and web-developers that could quickly
make designer interventions in the appearance of a
web-page of introduce new functionalities.

1.3 NEW ABUNDANCE OF CONTENTS

Bob Garfield, journalist and professor at the Whar-
ton Future of Advertising Programme, University of
Pennsylvania, in an article written exclusively for
Belgrade-based news magazine “Vreme"'?, writes
that “we live in the golden age of abundance of infor-

10 "Buducnost medija“, Vreme, 17 September 2015, available (in Serbian)
on URL http://www.vreme.com/cms/view.php?id=1328015
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mation”. In a situation in which “...everyone can be a
publisher at very low cost..” the huge availability of
contents lowers the price of contents, and the users
expect them to be free of charge.

Evan Smith, in his interview for Futureof.news, says
that the emergence of internet has transformed the
media from news companies into contents compa-
nies. In his view, there is a huge difference — the news
last maybe an hour after they were published, while
contents have much longer shelf-life and users can
access them whenever they want, both online and
through mobile devices.

Macedonian online media, especially the news web-
sites, function primarily to produce news. That is due
to @ number of factors: Most of them, especially the
media critical of the government’s policies, appeared
after the closing of A1 and the related daily news-
papers. The political crisis and government's almost
total control over the mainstream media created
the need for objective information of the public. The
prominent and experienced journalists that suddenly
found themselves on the internet accepted that task
fully, with a focus on reporting the daily events, at the
expense of interesting contents that attract readers

and users that they could then offer to the advertis-
ers. For such diverse and entertaining contents — viral
video, show-business news, etc. — the online media
rely primarily on foreign sources. Several web-sites,
usually established by journalists who have previously
worked on television, produce a lot of video news, in-
terviews and debates, but such a production is difficult
to monetize.

In the current situation, the daily political coverage at-
tracts big audiences. Those audiences, however, can't
be monetized because of the influence on the market
and the distribution of advertising revenue of centres
of political power, primarily the Government.

According to Bob Garfield, the key issue today, in a
situation of abundance of free contents, is “...how to
produce contents with the costs equally distributed
among advertisers, donors, subscribers, tax-payers
and commercial partner, all of whom demand their
share of attention”.

=
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WE LIVE IN THE GOLDEN AGE OF
ABUNDANCE OF INFORMATION

Bob Garfield, journalist and professor at the Wharton Future of
Advertising Programme, University of Pennsylvania

Past attempts to establish some form of subscription
have not yielded significant results. At best, several
surveys conducted in Western countries, indicate that
subscriptions participate with up to 10 percent of the
total revenue. The most commonly listed reason is
that the users on the internet are used to free infor-
mation. As a result, the readers usually use only those
articles that a publisher have left open, to use them
as "bait” to attract readers, and few members of the
public decide to actually pay a subscription.

1.4 BUILDING COMMUNITIES

News websites increasingly move to use the possi-
bilities offered by various crowdsourcing and crowd-
funding platforms. There is the interesting example
of De Correspondent'’, a Dutch news-site that doesn't
sell advertising space, while its founders, Ernst-Jan
Pfauth and Rob Wijnberg, say that they don't plan to

11 https://decorrespondent.nl/en
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make money through sale of advertis-
ing space in the future, either. “De Corre-
spondent” plans to finance its operation
with donations that will take the shape
of membership fee (a form of subscrip-
tion) for the readers who want to fund
investigative and analytical journalism
that focuses on topics that are often

neglected by the mainstream media.
Their data shows that, out of the 18,000
members that helped the initiative to collect $1.7 mil-
lion to start working, more than 11,000 renewed their
membership for the second year.

As in all other cases of crowdfunding or seeking dona-
tions and contributions from the readers, the key is to
create and build a loyal audience and community that
will stand behind the media outlet.

Past experiences with crowdfunding in Macedonia
show that it may work, but primarily to finance pur-
chases of tangible, material objects. It remains to be
seen if it will prove successful as a source of funding
for production of contents.
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Several of the most successful n'ews—sites, especially
those that work on investigative journalism like U.S.-
based Texas Tribune or ProPublica, depend exclusive-
ly on donations and grants from public or private foun-
dations, as well as contributions made by individual
citizens. Texas Tribune provides, on its website, de-
tailed information about all donations it has received
and from which sources.

In Macedonia, the foreign donors are constantly re-
ducing their funds available for the media, while do-
mestic private or public funds are limited and mostly
inaccessible to the media.

The Programme for Technical Assistance tested the
possibility for cooperation of a local news-site with
the local business community and the local NGOs. The
goal was to test the possibilities for native advertising
contents with the business community, and joint ap-
proach to the donors with the NGOs.

1.5 AUDIENCES AND CONTENT

M PRODUCTION ARE ATOMIZED

The internet and the huge offer of mostly free contents
have contributed to the atomisation of audiences. The
readers that had access to a limited number of tradi-
tional mainstream media are now dispersed to mil-
lions of URLs, in the search for contents that interest
them. The contents, by the way, are not always news
items produced by traditional journalism.

All speakers in the workshop on business models for
media in the new digital age' held under the aus-
pices of the World Press Freedom Day (Riga, Latvia,
May 3-5), noted that those who want to succeed have
to think “big”. They made special mention of serious,
large editorial offices, the spreading to as many di-
verse contents, attractive to the audience and the ad-
vertisers, but also with the aim to inform the public
about matters of public interest, and the need to pub-
lish on as many different platforms as possible.

In Macedonia, we can also speak about atomisation
of production of contents. Online news media usually

12 Find more information about WPFD on URL http://www.unesco.org/
new/en/world-press-freedom-day
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have small editorial offices, with a handful of journal-
ists who are expected to have an universal approach,
without any specialization. Such media usually lack a
specialist in marketing and advertising, and there is
the added problem of frequent changes of personnel.

There are several players in the Macedonian market
that have denied the news media the traditionally lu-
crative and important source of funding that classified
ads have been throughout the history of print media, in
particular. Specialized classified ads sites like Rekla-
mab or Pazar3 make the entry into that segment of
the market very difficult. In addition to charging for the
classifieds, those web-sites also sell banner space,
providing additional competition for the news sites.

The crisis of financing of the business of news has
forced the news media (both print media and online
only news sites) to diversify their revenue lines and to
seek new and innovative solutions.

THE AGGREGATORS INTRODUCED AN IMPORTANT CHANGE TO
THE MANNER IN WHICH THE USERS ACCESS AND READ NEWS.

In Macedonia, several web-sites that specialize in ag-
gregation of contents, news in particular, have very
strong position in the market. The aggregators intro-
duced an important change to the manner in which
the users access and read news. The users, instead
of entering the URL of a news media and browse
through it to see what was it's coverage for the day,
go to the aggregators and approach the news by top-
ic, choosing on which particular media they will check
the complete information, and then return to the ag-
gregator site again. That greatly reduces the time of
exposure of banners of the advertisers posted on the
news-sites.

@ www.mdc.org.mk
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TECHNICAL ASSISTANCE

FOR NEWS SITES
IN MACEDONIA

The Media Development Centre, under the auspices of the
USAID Programme for Strengthening of Independent Media
in the Republic of Macedonia and the Project for Media

Legal Reform and Responsible Media, in 2014 and 2015
implemented the Technical Assistance Programme for News
Web-sites and Portals.

The Programme aimed to test several options of al-
ternative and new sources of financing going beyond
mere sale of banner display advertising. The Pro-
gramme was motivated by the latest trends in the ad-
vertising industry, introduced by internet and the fast
development of advertising on digital platforms, dom-
inated by big technology companies - search engines,
social networks and social media.

A total of 20 web-sites and portals applied in the pub-
lic call, announced in June 2014. Of them, a jury of five
experts and practitioners in the are of internet adver-
tising selected ten news-sites that cover the national
political scene and national economy in Macedonia.

Although the public call stipulated that applicants
can propose their own ideas to be tested, just sever-
al of the ten selected applicants did submit their own

Project for Responsible Media and Media Legal Reform
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proposal of alternative revenue stream. The other
news-sites involved in the programme tested ideas
developed in cooperation with the Media Development
Centre. Initially, the plan was for the testing of individ-
ual alternative revenue streams to take between four
and six months, but actual work in the field showed

that to realize all activities - including education, plan- Table:
ning, implementation and follow up - approximately Overview of news-sites with
12 months are needed. alternative revenue streams they tested

Development of a directory of small and media enterprises and providers of home
Tetovasot.com

repair services in the region of Polog

Mkd.mk Development of mobile application with photo-news and photo-galleries

Cooperation of with the local business community and the local NGOs on develop-

Kumanovonews.com ) :
ment and promotion of projects

Portalb.mk Development of an online greeting card and video service

Affiliate sales with development of thematic contents that correspond to the cata-

Fokus.mk _
logue of an online store
NovaTV.mk “Crowdfunding” as source of financing for investigative journalism stories
Alon.mk Development of contents in the culture department with video production, in cooper-
’ ation with a popular cafe that serves as gathering place for the local cultural scene
Development of audio podcasts and video comcasts as new contents to attract new
Telegraf.mk . )
advertisers and other services
Globus.mk Development of subscription for specific contents (indepth research and analysis)
us.
and sale of contents to other publishers
Plusinfo.mk Development of thematic newsletters as possibility to attract new advertisers

@ www.mdc.org.mk
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2.1 DETAILED OVERVIEW OF TESTED
ALTERNATIVE REVENUE STREAMS

Tetovasot.com is a news-site that publishes in Albani-
an language, published by “Master Computers” com-
pany from Tetovo. Tetovasot.com covers the events
and local politics in Tetovo and the wider region of
Polog. The editorial office consists of three journalists.

Under the auspices of the Technical Assistance Pro-
gramme, Tetovasot.com developed an online direc-
tory of small and media enterprises and providers
of home repair services in Tetovo and the wider re-
gion of Polog. The online directory is available at URL
http://biznes.tetovasot.com.

The idea was based on the fact that there are numer-
ous manufacturing and trading small and medium
enterprises, that target primarily the local market, as
well as great offer of home repairs services that tra-
ditionally spend little to advertise themselves in the
broadcast or print media.

The concept included a typical yellow pages directory,
with several levels of information that would be of-
fered to local companies and home repair services, at
affordable prices:

In the first level, the basic information would be of-
fered (the Name of the company/home repairs pro-
vider, phone, address, e-mail and URL for those who
have websites).

In the second level, intended primarily for SMEs, the
presentations of listed clients would include a short
video or photo story about the manufacturing, exhibi-
tion and retail facilities of the SMEs, as well as state-
ments or short video interviews with their owners or
managers.

Through the Technical Assistance Programme, we en-
gaged a team of programmers to work on the tech-
nical platform (developed in Wordpress, with use of
Wordpress Themes catalogue), selected in consulta-
tions with an external consultant.

According to representatives of Tetovasot.com, the
results during the testing period were insignificant.
After all, the economic crisis forces entrepreneurs to
consider all spending apart from most basic expenses
inacceptable. There is the additional obstacle present-
ed by the current political situation in the country and
the existing divisions in Macedonian society along sev-
eral lines, including ethnic divisions. Tetovasot.com
representatives believe that once the political and es-
pecially political situations improve, the websites like
biznes.tetovasot.com will have future and may attract
larger numbers of clients.

=
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THE INTERNET AND THE HUGE OFFER OF MOSTLY |FREE
CONTENTS HAVE CONTRIBUTED TO THE ATOMISATION OF
AUDIENCES. THE READERS THAT HAD ACCESS TO A LIMITED
NUMBER OF TRADITIONAL MAINSTREAM MEDIA ARE NOW
DISPERSED TO MILLIONS OF URLS, IN THE SEARCH FOR

CONTENTS THAT INTEREST THEM.

MKD.mk is a news-sited published by “Portal News”
DOO company from Skopje. It covers national politics,
with strong sports and entertainment coverage. It
places special emphasis on photography and produc-
es many galleries. The editorial office consists of nine
journalists.

It tested a mobile application for photo-news and pho-
to-galleries as instrument to attract advertisers with
new banner space, as well as possibility for partner-
ship or sponsorship agreements with the providers of
mobile telephony that work in Macedonia.

The plan was for the application to offer two types of
photo-galleries: A gallery with the latest daily news or
a selection of the leading news of the day presented
with a illustrative photograph and short caption; and
photo-galleries that are prepared for MKD.mk by Rob-
ert Atanasovski, one of the leading photo-journalists
in Macedonia.

The Programme covered the costs of development of
the application. The testing showed that the new ser-

@ www.mdc.org.mk

vices and the application, while downloaded by more
than 600 users (in Android and 10S version), failed to
attract the interest of the advertisers. The attempts to
negotiate with one of the local providers of mobile te-
lephony services also failed to produce a result.

MKD.mk continued to work on the development of the
application because, in the meantime, one provider of
mobile telephony services showed interest to buy out
or sponsor the application.

Kumanovonews.com is a news-site from Kumanovo,
focused predominantly on the local news and events.
The editorial office consists of two journalists.

Kumanovonews.com worked to establish strategic co-
operation with the local business community and civil
society organisations on development of joint projects
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(on non-profit basis), in which the news-
site would appear as media partner in
the promotion of activities of the part-
ner organisations.

The Programme covered the costs of
engagement of a team for redesign of
the website to integrate the new con-
tents, and also assisted the expansion
of contents base with quality video and
photography.

Through the Office of the Northeast

Planning Region and forms of “native”

advertising, Kumanovonews.com established fine co-
operation with the local NGOs and the local business
community. It produced, in cooperation with the North-
east Planning Regioin and Municipality of Dupnica, a
media report', including video footage, on the local
inclusive schools project, as a paid service. Kumano-
vonews.com works with the local NGOs to develop
projects in which the news-site will serve as a media
partner that will take care of the promotion of activi-
ties and results of local projects and will help with the
design of promotional materials and activities. A share
of the potential grants will go to Kumanovonews.com.

Portalb.mk is a non-profit news-site in Albanian lan-
guage. The editorial office consists of ten journalists.

The news-sited developed an online greeting cards
service. Theideais for the service to function with sub-
scription and to offer the users a selection of greeting

13 Kumanovonews.com's story is available at the URL http://www.
kumanovonews.com/vesti/implementiran-proektot-site-deca-ucat-
zaedno

GLOBALLY, THERE IS A

VISIBLE TREND OF INCREASING SHARE
OF DIGITAL AND ONLINE PLATFORMS

IN THE DISTRIBUTION OF
ADVERTISING REVENUE.

cards for different occasions or to post a short vid-
eo - on a special YouTube channel, with greetings for
holidays or other dates of significance for their users
private lives (birthdays, anniversaries, etc.)'.

The Programme covered the costs of engagement of
a web-designer and web-developer for the web-solu-
tion and the design of the greeting cards.

Due to the complex nature of the venture, from both
programming and development point of view, the de-
velopment of the web-solution eat up most of the time
dedicated to test the revenue stream.

Portalb.mk, together with the Metamorphosis Foun-
dation, the publisher of the news-site, will continue to
promote and support the service, with possibility to
expand to the other Albanian communities in the re-
gion, thatis, in Kosovo and Albania.

14 The website is available at URL http://urime.mk/dev/ (the development
version of the website)
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Although the service has potential, its sustainability
faces a huge risk in the shape of the competition of the
social networks, Facebook above all, which are used
massively to exchange greetings and congratulatory
remarks for all major holidays, personal or family cel-
ebrations and jubilees.

Fokus.mk is an online extension of the weekly maga-
zine "Fokus” and it focuses on coverage of daily polit-
ical events and developments. The editorial office of
the web-site, which it shares with the weekly, employs
ten journalists and editors.

Fokus.mk tested the possibility for affiliate sales in
cooperation with an online store or other business
entities. Fokus.mk will be entitled to a percentage of

the transaction for every product or service bought for
which the buyer accessed the seller's website through
Fokus.mk. The sales would be promoted with original
contents, thematically related to the products or ser-
vices offered by the partner online store or retail com-
pany. The new contents would be used to introduce
forms of native advertising on the web-site.

During the period of testing, the editorial office faced
the threat of being shut down after the court ordered it
to pay huge damages to Saso Mijalkov after the media
lost a defamation lawsuit and also had to cover the
costs of the litigation. Several personnel changes took
place, including the journalists who were to develop
the new contents related to the affiliate sales activities
leaving the editorial office.

Initially, the news-site was to open a department dedi-
cated to pets and to affiliate itself with a pet-store. The
noted personnel changes led to the delays in the reali-
sation and the change of the theme to be covered. The
editorial office decided to use its experience in writing
tourism promotion reports and attempted to enter an
affiliate relationship with a tour-operator that would
sell its travel arrangements on Fokus.mk's website.

After prolonged negotiations, Fokus.mk reached an
agreement with one of the leading tourist agencies
in Macedonia. The actual cooperation will start with
pranotion'and sales of its New Year's and Christmas
programme.

”
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NovaTV.mk is a news site with its own video produc-
tion and investigative journalism section. The editorial
office consists of eight journalists.

NovaTV.mk tested the opportunities to finance its in-
vestigative journalism activities through crowdfund-
ing contributions from many small investors, using
specialized crowdfunding sites.

NovaTV.mk redisigned its website and opened user ac-
counts on several crowdfunding websites.

In the implementation of the activities, we faced the
same challenges as with several other news sites,
primarily the large turnover of journalists that fre-
quently move from one media to another or take other
engagements. In the case of NovaTV.mk, the reporter
charged with the development of new investigative
ideas left for study trip abroad and the decision who
will take over the task took some valuable time.

Over the coming period, NovaTV.mk will make an ef-
fort to further develop the idea and to secure funding
for its investigationithrough crowdfunding.

- 3

»
15 The interview with

Due to the turbulences in the media market - shrinking
advertising budgets, the dropping prices of contents,
increased competition and disappearance of several
traditional revenue sources for the media — the crowd-
funding and other forms of donor funds will represent
an increasingly important source of financing of jour-
nalism. That will largely depend on the ability of news
sites to build a loyal following and audience and build
and maintain a community that will back and support
their public interest activities.

Alon.mk is a news-site with in-house production of
video news reports. The editorial office employs eight
journalists, web-editors and cameramen.

The news-site tested the development of new spon-
sored contents - thematic video and textual interviews
on cultural issues in cooperation with a cafe that
serves as gathering place for Skopje’'s cultural scene.
The new contents can be used both for native advertis-
ing and as a new platform for display advertisements.

ATon.mk reached an agreement with “Menada” cafe
and has published three interviews so far, with cultur-
al acyvists75 and foreign writers. The cooperation and
the testing of the revenue stream will continue after

the conclusion of the programme.
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iltural activist Iskra GeSovska is available at URL/
archives/517824
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AUDIO PODCASTS, AS SELF-STANDING
CONTENTS OR AS ILLUSTRATION OF REPORTS,
ARE PROBABLY THE MOST NEGLECTED
CONTENTS BY MACEDONIAN NEWS-SITES.

Telegraf.mk is a news-site that is part of the regional
network of Serbian-based Telegraf.rs news site and is
part of the big system of MPM, the biggest publish-
ing company in Macedonia (three dailies and sever-
al weekly and periodical publications). The editorial
office employs 10 persons: eight journalists and two
photographers.

Telegraf.mk tested the production of audio podcasts
with daily news, statements and other contents, as
opportunity to enter the field of audio advertising. It
its own insistence, Telegraf.mk started the production
of video-reports, mostly on the natural beauty of Mac-
edonia.

Under the programme, the members of its editorial
office received training in production and editing of
audio.

Audio podcasts, as self-standing contents or as il-
lustration of reports, are probably the most neglect-
ed contents by Macedonian news-sites. On the other

www.mdc.org.mk

hand, they offer a huge
potential, for several rea-
sons: They are easy to
adapt for mobile devices
and applications and al-
low for easy use of ad-
vantages and the growing
popularity of mobile de-
vices as internet access
points; they can be used for a variety of contents - au-
dio news, interviews, reports, guides, audio books; and
there is no ad blocking for podcasts, currently one of
the major problems faced by online media.

In the implementation of the activities, we faced the
challenge of working as a part of a bigger system. Tel-
graf.mk’s editorial office has very little decision-mak-
ing autonomy. All decisions on changes in the design
of the website are made in the central office of Tele-
graf.rs in Belgrade, because of the unified look of all
sites in the system. Telegraf.rs was working on a rede-
sign of all of its websites in the region and, as a result,
Telegraf.mk failed in the attempt to create a separate
section for the audio podcasts. Similar huge influence
on the activities and the editorial policies of the web-
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MACEDONIAN ONLINE MEDIA,

ESPECIALLY THE NEWS WEB-SITES,
FUNCTION PRIMARILY TO PRODUCE NEWS.

site is exercised by MPM, the co-owner of Telegraf.mk,
which slows down the decision-making processes.

Several personnel changes transpired in Telegraf.mk,
too, contributing to another delay of the planned ac-
tivities. The change in the position of editor-in-chief
meant a shift of focus from audio podcasts to video
materials which, according to editorial office, would
have greater chance of success in the Macedonian
market.

Globus.mk is the website of the former print news
magazine “Globus” and it focuses on commentar-
ies and analytical articles on the developments and
events in national political and economic scene. Glo-
bus.mk is a non-profit media published by the Associ-
ation for New Policies and Media Freedom “Javnost”.
A single person coordinates the activities of a number
of external collaborators.

Globus.mk tested the functioning of a pay-wall to a
selection of analytical articles, primarily in the form

of offer of complete ready for publication materials to
other publishers, but also a subscription wall for the
users who want to access such contents.

Globus.mk received support for the hosting of its web-
site and development of a new platform, complete with
a new look and functionalities that allow introduction
of a pay-wall. The implementation faced several tech-
nical problems - the unresolved issue of the hosting of
the web-site, difficulties in the transfer of the archives
from one hosting server to a new one complete with
the problems of the move of past contents to the new
site.

=
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The greatest risk for this activity is the habit and the
expectations of readers and users that contents on the
internet should be free of charge. The assumption is
that pay-walls will function for specialized web-sites
that will choose to produce and sell high quality spe-
cialized contents.

Plusinfo.mk is a news-site that functions as a
non-profit media. It worked to develop weekly, the-
matic newsletters, with selection of important articles
published in the previous week, as an opportunity to
attract advertisers and build a loyal audience.

Plusinfo.mk received assistance in the integration of
ready-made newsletter solution.

With Plusinfo.mk, the biggest challenge was the fact
that the website uses a custom-made platform that
is not adapted for addition of new functionalities. The
technical interventions necessary to integrate a news-
letter application took a lot of time, because of una-
vailability of access to the source code of the website,
necessary to programme the additional adaptations.

Therefore, Plusinfo.mk starts working on the newslet-
ters at the very end of the period provided for testing.
Nevertheless, the editorial office announced that it will
continue to work on the thematic newsletters after the
conclusion of the Technical Assistance Programme.

www.mdc.org.mk
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here is no functional media market in Macedonia to
At the time when
the design of this activity was prepared, the news me-
dia on the internet were at the very start of a "boom” of
emergence of new operations. The idea that this seg-
ment of the media market, being relatively new, will
be able to function in accordance with market princi-
ples, didn't materialise. First, the global financial and
economic crisis had negative effects on the sizes of
advertising budgets. Second, the structure of Mace-
donian industrial output, dominated by production of
semi-fabricates, mining and “loan” manufacturing,
means that there is little local advertising because
the products of Macedonian industry are not sold in
Macedonia or don't need advertising at all. Third, ad-
vertisers still choose the sure thing and mostly direct

(J3  CONCLUSIONS

their budgets to television and print media, largely ig-
noring the growing popularity of web-sites. The small
portions of their advertising budgets spent online is
see more as a “favour” that they do to individual web-
sites than a need to reach that audience or find new

consumers.

Political divisions and influence of the Government

ets.j

limit the access to available advertising bud

the current situation of almost total division of our so-
ciety along political lines, there are serious indications
that the Government, in addition to being the biggest
advertisers in the market, has direct influence on the
spending of advertising budgets of private compa-
nies. The Government uses that situation to restrict
the access to the advertising revenue to critical, in-
dependent and opposition media. In such conditions,
many internet sites and portals are constantly on the
brink of failure, while any sort of alternative approach-
es focused on innovation and new contents have little
chance of success.

Project for Responsible Media and Media Legal Reform



Bob Garfield, for Belgrade-based news magazine “Vreme”

he Focus is on the news, not on contents.JYUE[:le[cH

nian news-sites are focused primarily on coverage of
daily political events and developments, i.e. produc-
tion of news. On the other hand, internet is ruled by
contents that are interesting and attract audiences
and can do that over a longer period of time, unlike
the news that have short lifespan, not longer than a
day. Globally, the success stories involve mostly on-
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THIS IS AN EXISTENTIAL CRISIS

AND IT WON'T BE RESOLVED BY
INTRODUCTION OF NEW LEGISLATION,
IT WON'T BE NEGOTIATED WITH

THE EDITORS AND AUTHORS

OF THE CONTENT, NORWILLIT
RESOLVE ITSELF ON ITS OWN. WE
FIND OURSELVES AMIDST A TOTAL
RESHUFFLE OF THE MEDIA BUSINESS.
NOTHING IN THE GOOD OLD ANALOGUE
TIMES IS SACRED.

EXCEPT, OF COURSE,

THE MONEY... AND THE TRUTH

line media that work in specialized jour-
nalism — usually investigative journalist
— or are websites with entertainment
contents that at one point felt that they
can invest in production of hard-news
and public interest stories.

Online news
media in Macedonia, in general, work
with small editorial offices, usually be-
tween five and ten persons being in-
volve in production of contents. They
commonly lack internal tech support by
qualified programmers that posses the
necessary skills in the areas of web-de-
sign and web-development. Also, the
scarce finances result in a situation
where advertising and marketing activ-
ities are conducted by journalists from
the editorial office who are not special-
ized in those areas. Another problem
we faced in the implementation of ac-
tivities under the Programme were the
frequent transfers of journalists from
one media to another.

Finally, the limited organisation and fi-
nancial resources mean that the online news media
are reserved and rarely enter into ambitious "busi-
ness” ventures, and also refrain from experimenting
with new contents and activities.

competition from specialized the-

here is strong
Most activities tested under the aus-
pices of the Technical Assistance Programme are not
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new and were tried, both abroad and in Macedonia.
One difficulty faced by the news-sites is that most of
those activities are already covered by specialized
web-sites. For example, those that choose to test affil-
iate or direct sales of products or retail vouchers have
to compete with established websites like Grouper.
mk; in the area of classified ads, Reklamab and Pazar3
have already established their dominance; etc.

Also, the social networks and big global technologi-
cal companies already control a significant segment
of the advertising market in Macedonia, without a
possibility, due to the small population, to create lo-
cal counterparts of the kind already existing in China,
India, Russia or Brazil.

DECRE TR M CTE TG BT A number of success-

ful journalistic ventures on internet have chosen the
non-profit model of operation and rely primarily on
donor funds. In Macedonia, there is a general lack of
public or private funds that assist non-profit organi-
sations, including the non-profit media. Foreign donor
funds, on the other hand, either lack facilities intended
for the media, or cut down those facilities accessible to
the media. There are, however, donors on global level
that constantly open calls to which digital media may
apply. One such competition, Google's Digital News In-
itiative is currently under way. The U.S. based Knight
Foundation runs similar programmes, and there are
other such initiatives.

As noted above, the whole media goes through a cha-
otic process of changes caused by the emergence of
the Internet, and for the time being, nobody can say
how the sector will develop in the future and what di-
rection it may take. It is clear, however, that the need
of the public to be informed about daily political events
and developments, the work of state and government
institutions, the situation in the national economy, and
other issues of public interest, will not disappear. The
only question is, how to finance the production of such
contents, i.e.,, what combination of donor funds, ad-
vertising revenue, subscription, sale of other services,
will prove most successful.

The traditional logic teaches us that all those issues
will be resolved by the market and its “invisible hand".
Nonetheless, until we see a true market established
and functioning in the media sphere, until proper in-
vestors emerge that would find their economic inter-
estin that activity, the best thing to do is to experiment,
follow the good local and global practices and success
stories. The media will also have to pay greater atten-
tion to the process of building communities that will
stand behind them and will have real interest to see
those media survive and flourish.

We find the following quote by Bob Garfield possibly
the best conclusion of this report: “This is an existen-
tial crisis and it won't be resolved by introduction of new
legislation, it won't be negotiated with the editors and au-
thors of the content, nor will it resolve itself on its own.
We find ourselves amidst a total reshuffle of the media
business. Nothing in the good old analogue times is sa-
cred. Except, of course, the money... and the truth”.
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